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OALS.

Capitalize on mobile app technology trends to stay relevant,
innovative, and competitive in the mobile apps market.

By doing so, increase Drive Safe & Save™ adoption and
retention rates by adding value to our users.



If it will save
me time,
I’'m in!

WHO?

Becky’s a busy mom who uses technology to
simplify her life. She’s tech savvy and will only
use best-in-class apps. She values her time,
her money and believes in giving back.

Act like you

How can Drive Safe & Save™ fit into her life?

Make it
effortless!




BIG IDEA #1:

DRIVE FOR
GOOD

A PHILANTHROPIC VISION FOR
DRIVE SAFE & SAVE™

Becky believes in giving back, she values brands that
help communities, and she’s on a tight budget.

How can Drive for Good help Becky?
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HOW?

By giving Becky an opportunity
to earn donations for causes
she believes in.

“Make it effortless!”

For Becky, Drive for Good provides:

e A way to donate without financial burden - aligns with Becky’s
budget

e Charitable options already vetted and approved by State Farm
— saves Becky time

e Social credibility (egoism) — share on social media

e A way to align her busy life with her value system - earn
donations/ give back

For State Farm®, Drive for Good provides:

e An opportunity to build brand loyalty - consumers want to work
with philanthropic companies

e An alternate or addition to the discount model - adding value
and a driver to stay in program

e Huge public relations opportunities — partnerships with charitable
organizations

¢ A means by which we help drivers be better drivers — donations
based on driving scores

(Read , )



Choose a Charity

Lorem ipsum dolor sit amet, consectetur
adipiscing elit, sed do eiusmod tempor
incididunt ut labore et dolore.

Choose a Charity from the list below:

Search here....

O Feed The Hungry Atlanta

O Animal Rescue Marietta

@ Big Brother/Big Sister

O Red Cross
O UNICEF

Filter

Choose A Charity:
Choose a charity your
passionate about, already
vetted by State Farm®!



Personalization:
View or change charity.
Share on social media.

Trip Details:
View trips and scores with
a swipe of your finger.

Junior Davis

2016 Honda Civic 2 DR

Total Donations Made to Date

. $25.00 to Feed America

536 more miles
to go until your
next Donation!
Way to go!

Your Latest Trip
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Current Grade

B-

Multiplier
Factor

1.5

Badges Earned

Gamification:
Donations based off of
miles driven & driving
score. Earn badges, too!



User Based Profile:
Create and add
user profiles.

Profiles ‘

Mom’s Car Dad'’s Car
Junior’s Car Add New +

View Vehicles

View Charities

Option for Non
State Farm Customer:
Offer a 30-Day trial

Viewing Options:
Find more details on
charities and vehicles
on the policy.



Personalized dashboards
for everyone in Becky’s
family! Edit preferences

like charity of choice and
social media profiles.
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Junior's Car
2016 Honda Civic 2 DR

Total Donations Made to Date
$25.00 to Feed America (1]
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Way to go!
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Earn good driving
badges like, “Curve
Champ” for high
cornering scores. Or,
donation badges like,
“Gold Heart,” when you
earn your first donation.



BIG IDEA #2:

YOU DRIVE,
WE REWARD

A “PUSH” REWARDS SYSTEM OPTIMIZING
BEACON TECHNOLOGY

Becky works hard for her money, she’s on a tight
budget, and she’s too busy to clip coupons or keep
up with multiple rewards programs.

How can You Drive, We Reward help Becky?



HOW?

By pushing rewards to Becky
when she needs them and
where she needs them.

“Act like you know me.”

Location based services and personalization lead mobile
app trends. “ finds a strong correlation between
personalization and customer satisfaction.” And, coupons
continue to be a top trend for building strong connections
between people and brands.

By incorporating Community Offers into Drive Safe & Save™, State Farm®
capitalizes on the coupon trend by offering customers like Becky location
based, personalized coupons that surface as our customers drive near
an offer.

® 61% of consumers subscribe to mobile messaging because of
incentives or coupons, combined with 55% who subscribe
because of loyalty rewards points ( )

e More than 75% of consumers and 93% of millennials use mobile
while in a store to look for coupons and discounts ( )

(Read more about )



Localization:
Rewards & coupons
pushed to you as you
drive near an offer! It’s
all about accessibility.

1:55

Tuesday, October 16

-

Drive Safe & Save®

Hey Becky! Looks like you are 1 mile from
Subway. Would you like to redeem your free
sandwich reward?




State Farm Drive Safe and Save®

%
113 8 5 ° 234
Trips . Miles

Lorem ipsum dolor sit amet

Dashboard Localization:

View local rewards in the
dashboard experience ‘ Hey Becky! Looks like you are 1 mile from

Subway. Would you like to redeem your free
sandwich reward?

Discount

2014 HONDA CIVIC 4DR
Oct 24,2017 to APR 24,2018

$10.45

2014 HONDA CIVIC 4DR

$10.45
Oct 24,2017 to APR 24,2018

Steer Clear®

One or more of the drivers on your policy
could be eligible for the Steer Clear driving

program. Cross Selling Opportunities:
Show related State Farm

oA S =

Dashboard Trips Rewards Vehicles More




Rewards Experience:
Organize coupons by
category, location and
even a Promo of the Day!

< Rewards

Reward of the Day

Macy'’s is offering a reward of 50% off
Winter clothing. Reedem today!

Rewards Near You

Macy’s is offering a reward of Macy’s is offering a reward of
50% off Winter clothing. 50% off Winter clothing.
Reedem today! Reedem today!

Rewards Categories

Hardware Clothing
Food Jewelry
Reading Fine Dining

oA S

Dashboard Trips Rewards ehicles More

Rewards Navigation:
Easy navigation to enhance
the experience.



ODrive Safe & Save® N
Wearable: Hey Becky! Looks like
Push notifications to you are 1 mile from

ble device. .
wearable device ’ Subway. Would you like d
to redeem your free
sandwich reward?
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Tuesday, September 12

DRIVE SAFE & SAVE

Reedeem Your Reward!

Looks like you are 1 mile from Subway. Would
you like to redeem your free sandwich reward?

Coupons pushed to
Becky as she drives
near a reward. Becky
loves how You Drive, We
Reward uses technology
to make her life easier.
And she’s saving money!

9:41 all ¥ @m

State Farm® Drive Safe & Save™

: (0)
. (927 =
Trips . WIHES

Driving Score for Last 30 Days

@ Reedeem Your Reward!

Looks like you are 1 mile from Subway. Would
you like to redeem your free sandwich reward?

One or more of the drivers on your policy could
be eligible for the Steer Clear driving program.

Learn More

Discount

2014 HONDA CIVIC 4DR
Oct 24, 2017 to Apr 24, 2018

2

Dashboard




MODEL BREAKING

FUTURE
OF DSS

...AND BEYOND

A BRAND PARTNERSHIP STRATEGY TO
FURTHER ENTICE BECKY AND REACH
NEW DEMOGRAPHICS.

Becky’s already loyal to key brands like Waze and Spotify.

How can Drive Safe & Save™ build on Becky’s brand loyalty?



HOW?

Package DSS with the
technology Becky already
uses to simplify her life.

“If it will save me time, I’m in!”

Brand partnerships as a strategy for growth continues to
rise as companies like Nike and Apple partner together to
break into new markets and to boost awareness.

Other partnership examples:

e Wyndham Rewards & Caesars Entertainment’s Rewards
e Delta Airlines & Lyft
e Spotify & Hulu

...and beyond
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Messages

For Example: | ! | & &
Add Drive Safe & Save | | | 11:2: \\ (.)
to Car OS like Waze. "R ; \\ \ L]
| 1t \1\

Waze Play Music Podcasts




Waze:

DSS functionality
within the Waze
mobile app.

9:271
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« Drive Safe & Save

Proceed to highlighted route
Junior Davis Goila e

65

Driving Score for Last 30 Days

MARTA3Bunwoody l\\\
Station

Perimeter Cente...

9:47

19 min 12 mi.

Start Waze

State Farm® Drive Safe & Save™

o,
« (192%™
Trips

Driving Score for Last 30 Days

Discount

2014 HONDA CIVIC 4DR
Oct 24, 2017 to Apr 24, 2018

View Details

Latest Scored Trip

Dunwoody

N Py Apoomung sasysead

Perimeter Mall to Dunwoody

Dashboard

e~
>

)
<

234

Miles

DSS:

Initiate a Waze trip
within DSS with
turn-by-turn
navigation.



THANK YOU.




State Farm®

Digital
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Agenda

One
Design Strategy

Two

Direction

Three
Recent Concepts (lterative)
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Design Strategy
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The Premise

Current

The fewer miles you drive and the safer you drive, the more you could save on auto insurance.
(Save an initial 5% minimum when you sign up.)

Future

With revitalized graphics and copy, the Drive Safe & Save app will offer detailed info about an individual’s
driving behaviors. The new app will not only strengthen the brand, but will also help drivers become more
cognizant of their driving behaviors.

We want to convey that State Farm cares about drivers and their safety, and we want to help them drive safer,
save money on insurance, get in less accidents and feel more empowered behind the wheel — no matter what
scenario comes their way.

4 STATE FARM CONFIDENTIAL INFORMATION — Distribution on a Business Need to Know Basis Only &StateFarm‘



Executive Intent

Retain customers
o Decrease lapse/cancel ratio
o Less expensive to keep and attract good customers
Decrease loss ratio of DSS participants
o DSS loss ratio is 7.1% (SF is 7.7%)
o Lower frequency of claims
Reduce call center call volume
o Average 30,000 monthly DSS-related calls
Reduce number of unused beacons

o Approximately 46% of mailed beacons never used

STATE FARM CONFIDENTIAL INFORMATION — Distribution on a Business Need to Know Basis Only

oo StateFarm-



Target Users

* Relationship Seeker (SF Primary Consumer Segment)

* Demanding Local Shopper (DSS Primary Consumer Segment)
* Frequent Shoppers

+ Self-Sufficient Shopper

» Passive Shoppers

6 STATE FARM CONFIDENTIAL INFORMATION — Distribution on a Business Need to Know Basis Only &StateFann'



lan
Independent Skeptic

Late 20s

Living with Partner
Designer
Colorblind

“I don’t want to be
vulnerable. | want my
personal information
guarded as well as
possible.”

Life Stage: Starting Out
Marketing Segment
Frequent Shopper

Becky
Busy Working Mom

Mid-30s
Married, 3 kids
Nurse

Lives with ADHD

“I have so many ideas
running through my head,
I can hardly focus on one
task at a time.”

Life Stage: New Adult
Marketing Segment
Demanding Local
Shopper

Will
Worrying Dad

Mid-40s
Married, 2 teens
Teacher

“I have a very busy life.
| like to figure things out
on my own time.”

Life Stage: Active Adult
Marketing Segment
Self-Sufficient Shopper

Linda

Late Career Saver

Early 50s
Single, mom’s caregiver
Sales Manager

“I want to be treated the
way | treat my clients with
good customer service.”

Life Stage:
Established Adult
Marketing Segment:
Passive

Rae
Retiree

Mid 60s

Married, Adult Children
Retired

Impaired Vison

“I don’t enjoy my
smartphone; the text is
too small.”

Life Stage: Retired
Marketing Segment:
Relationship Seeker



Personas

* Personal attributes

* Quotes

* Motivations
+ Goals

* Frustrations

+ State Farm
opportunities

 Ma
Reired

RETIRED | REL

nid 60's
d with adult children
Vision impaired

“..I want to be in charge.”

Motivations Details
Flexible but still busy Tech skeptic Record keeper
Sice eting, has he Pretes ip phones 0 Likes to keep emal rcords
froedom 0 spenc her tme Smarihones, becauseshe ofhe neraclons wi
e lkes, bt she aTies e s scven, . Companiee
preters o keep et days
Rt asks rangng fom Ofen ees ‘penaized o Uses apiop o pay bis
onine, bt ke e opton
the bills) : P bout app- per bills. Does not own a
10 hobbies e gardeni
gy Doest ke automatic smartphone
Concemed about hackers
and aler secuty sks.
Goals
o “I'm ot
Managing fixed Seeks trusted experts attached to a
income phone, | don’t
Wants plrty of conto Wit oba
T overher accouns attached g
inderstanding and Seeks out nonest, phone. And |
manaping her nances vustworhy expers trat Teel like I'm
mpower et o ke e
enalized
‘Seeks out personal finance final decision. pe
desses because of
that.
Frustrations
) “Reading on the
Responsive service No jargon Wants updates on rate computer is
changes always difficult,
Neads readiy avaiabl, Easly daurted by the
Tesponsie semice e b Wantscomparies to oty s [ make)
o her about rate increases. Ige.
Takes notce wnen peope and be ransparent svout
dont pian
answer her auestons na nings toher nsimple,
timely manner. understandable language. Gets annoyed when she

Opportunities for State Farm

Transparency
&

spo
agent relationship policy rates &
discounts

s 0 spend time on the
phone negoliating for the
discounted rate.

?

Reputability

STATE FARM CONFIDENTIAL INFORMATION — Distribution on a Business Need to Know Basis Only
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Becky, the Busy Working Mo!

Female, mid-30s
Married with 3 kids

jorks s a nurse practitioner

Lives with ADHD

“Everything revolves around work and my kids.”

Motivations

No time to spare

Aways mulitasking - with
her family and at work.

doesnt have tme to
examine her Insurance

Security Matters

Fairy trusting that
technology is secure, butis
aware of isks such as
hacking and identy theft

Technology-sawvy

Manages entire ife via
smariphone.

‘Shops and banks online,
uses autopay — but ikes to

optons,

Goals

No surprises

Wants to understand her

insurance company 1o drop

Frustrations

Speed

Wants to take care of
insurance tasks quickly and
easlly to allow her o focus
on fer family and work.

her agent

Planning for the
future
Tries to budget and buld a

financial nest egg for her
iy

Appreciates anylhing that
helps her smpify her

No single point of
contact

Disies caling her

Repeating her
situation

Frustrated by relaying the
and

Wants to know her
insurer cares

Disappointed when her

——

Details
s
[

VS.

O &
7 per
ek

I have so many
ideas running
through my
head, that | can
hardly focus on
only one task at
a time.”

“I have an app
to pay bills...my
schedule is on

talk to multple people or go

h a long automated
process to answer her
questons

&

Resp

onsive, value-added
agent relationship

over, especially when she.

has a claim. I easier 1o
al with one person wh
Knows the fact

details ke her correct

Appreciates proactive
explainations of coverage
and rates.

=]

Tailor policies and
options to her

oo StateFarmr

my kids’
appointments,
ofr...”

thing available
on smartphone

-



mmmm  \Marketing/Branding Goals

* Program awareness and understanding
« Smartphone compatibility

» Cross-selling capabilities

9 STATE FARM CONFIDENTIAL INFORMATION — Distribution on a Business Need to Know Basis Only &staterann'



Success Criteria by Digital

Enhance mobile app experience by employing solution from Cambridge Mobile Telematics (CMT)

Improves phone data and battery drain

Offers map and trip scores and near real-time driving feedback

Setup

10

User registration
Enrollment

Manage credentials
User authentication
User de-authentication
Vehicle-beacon relation

Odometer reading

Trip Recording

* Record and send trips

* Currently recording trips

» List of trips

» Status of unprocessed trips

* Trip events

STATE FARM CONFIDENTIAL INFORMATION — Distribution on a Business Need to Know Basis Only
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Success Criteria by Digital

Trip Grading

+ Global score

+ Sub-scores

+ Streaks

» Badges/achievements
Rollout

* Renewed mobile application
Notification and Maintenance
» Change beacons

* Maintenance messages

¢ Push notifications

Support and Technical

+ FAQs

+ Terms and conditions

* Phone support

* Provide agent information
+ Diagnostic logging

+ A/B testing

* In-app feedback
Marketing

* Cross-selling capabilities
Analytics

* Usage of analytics

1 STATE FARM CONFIDENTIAL INFORMATION — Distribution on a Business Need to Know Basis Only
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Critical Success Factors

* Increase DSS Participation
o Goalis 1 million 2017; 2 million 2018
o Retain customers
o Incentives
* Positively impact auto growth
* Reduce beacon reorder (96,000 beacons reordered per year)
o Never get to the customer
o Customer removed from the program
* Increase setup completion rate
o 54% success rate/goal is 60
* Lower claim loss ratio (7.7 for non-DSS/7.1 for DSS)

* Increase positive ratings in app stores

12 STATE FARM CONFIDENTIAL INFORMATION — Distribution on a Business Need to Know Basis Only &StateFann’
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B Current: Vehicle-Based Feedback

"+ Becky, the Busy Working Mo

Female, mid-30s

Married with 3 kids

Works as a nurse practitioner
Lives with ADHD

—

|
-t

“Everything revolves around work and my kids.”

)

oy
A

Motivations Details
No time to spare Security Matters Technology-sawy
Always multtasking — with Fairy trusting that Manages entire lfe via hours.
er famiy and at work fecinology s secure, butis  smartphone. ety
aro o sk such 35
dossnt have tme to Racking and denity et Shops and banks onine
examine her insurance uses aviopay —but kes o
fons. 3 vs.
provide expert gudance, proected against risks er agent.
70
or
Goals fee
No surprises Speed Planning for the
future
Wants o understand her Wanis totake cae of ey
coverages, he rates and ] i
\hy they change, and wnat casly loalowherl0focus  fnancialnecksqg or her ideas running
could potentaly fead her an hr family and work fests
insurance company to drop head, that | can
e Apprecales mitlog et hardly focus on
- T only one task at
Frustrations
No single point of Repeating her Wants to know her I have an app
contact situation insurer cares to pay bills...my.
schedule is on
Disikes caling her Frustrated by relaying the Disappointed when her there for my
nsurance company oy to Came mormaton overand  insurance company ignores oo
talk to muliple people or go over, especially when she details like her comrect my kids'
rough  ong automated has a dam. s casier o -
process 1o answer her deal with one person who. appointments,
Questions knows te facts Apprecites proacive et..”

explainations of coverage

value-added Make it easier to Tailor policies and Make everything available
take action options to her on smartphone

14 STATE FARM CONFIDENTIAL INFORMATION — Distribution on a Business Need to Know Basis Only &StateFann'




Current; Vehicle-Based Feedback

BECKY

15 STATE FARM CONFIDENTIAL INFORMATION - Distribution on a Business Need to Know Basis Only &StateFann’



BECKY

Future: Driver-Based Feedback

16 STATE FARM CONFIDENTIAL INFORMATION — Distribution on a Business Need to Know Basis Only &StateFann'
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Content Style

* Consistently friendly, yet important

* Casual tone and style

* Conversational language

* Use of graphics and copy to make information easy to read and actions immediately identifiable
* Continuity of messaging, style and tone across app

* Data/analytics for measurement, customer insights

18 STATE FARM CONFIDENTIAL INFORMATION — Distribution on a Business Need to Know Basis Only &StateFann'



mmmm  (Conversational Tone

Formal Informal
Attributes
« Customary « Intentional * Vivid * Descriptive * Playful
« Academic « Expressive + Idiomatic * Straightforward « Jargon
Style Conservative Conventional Traditional Familiar Colloquial
Ultra-formal Formal Business Casual Ultra-casual
Voice “ :
“The system will “The system is Plgase wait “Saving your “Hey, hold a sec
now save your saving your while the system}  message. while we save
message. “ message.” saves your Please wait...” your message.”
message.”
Passive Voice Active Voice
Scale
1 3 5 6 10
Drive Safe & Save
19 STATE FARM CONFIDENTIAL INFORMATION — Distribution on a Business Need to Know Basis Only & stateFann'




mmmm  Recent Concepts (Iterative)

—y ¥ Trip Recording

- e | LSt Trip 70%

* Record/send trips

92%: EEE
° Currently recordlng trlpS 1
Your score is EXCELLENT. :
. e Last Trip 70%

Cornering  List of trips PR Accele

Pat yourself on the - e of Speeding

back. Y i . — —
imoroved by 12% inthe & 7 Yo A s .

pass the last week. . -

More Trips

R Trip Grading

Recent Trips

. Last Trip 70%
BN corvering Aceeleration e Global score Marietta to Dallas o
Time of Day Speeding Saturday o °
i Braking Right Turns N/ H
= : - * Driving behavior scores Dallas to Atlanta -
Drive and Save * Individual grades Atlanta to Atanta
7 - o,
Use your good driving habits to save. f 98%
Your score could give you a discount on

your State Farm® car insurance. Tap to

learn more. More Trips

20 STATE FARM CONFIDENTIAL INFORMATION — Distribution on a Business Need to Know Basis Only &StateFann'
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Reference Implementation
Visual Design Document
Version 1.2.1 ] 10.29.2014
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Accelerating Business Outcomes

© 2014 Virtusa Corporation. All Rights Reserved.



Version 1.2.1 | 10.29.2014

@WOI'ldpay | ASD Project Detailed Wireframes Document Page 2 of 17

Contents
1.1 Partner LandingPage. . . ... 3
1.1 Partner Landing Page Mobile and Tablet View .. ............... 4
4.4 Partner Manage Profile Page ............ ... ... . . . . . ... 5
4.4 Partner Manage Profile Page Mobile and Tablet View . . .......... 6
2.5 Developer Manage View Delete Test Transactions . ............. 7

2.5 Developer Manage View Delete Test Transactions Page Mobile and

Tablet View . ..o 8
1.1 Developer Landing Page. . . ... 9
1.1 Developer Landing Page Mobile and Tablet View .. ............ 10
2.4 Partner Application . . .. ... 11
2.2 Partner Application Page Mobile and Tablet View . ... .......... 12
Components............cciiriiinnnrennnnnns 13
LoginModal . . ... e 14
Logout Modal. . ... e 15
Modal Error MeSsage . . . . oo oo e 16

Confirmation Message . . ... e 17



Version 1.2.1 | 10.29.2014
Page 3 of 17

%Worldpay | ASD Project Detailed Wireframes Document

@WOfldpaY Merchants Developers  Contact Us m 1.1 Partner Landlng Page

Description

Annotations
Our “develop once”
approach helps you get
to market quicker.

NAVIGATION:

On hover, links will have an underline. On
normal state no links will have any underline. All
navigational links (Merchant, Partner, Developer
and Contact Us) will use the color green (#
#007867). Red button and reversed text indicate
which persona page user is in.

BUTTON: Sign In
Button color is Green #007867 on hover and
click color will change to light green #01948a.

LINKS: Page Content
Content Title is 30px. Page content will leverage

Lo > View Partnership > Value Added Services

ng rams Stay ahead of the competition with

Choose from a variety of additional products and services

>Team

Generate new income by joining out

with Worldpay

partner program. We build partner-

#007867 and use line height of 1.5em.

Page content links will use the color green

programs to fityour fromWorldpay. Our value-added ships that work. (# #007867) On hover links display green
husinass noade: services offer flexibility and peace of underline.
mind, so you can focus on growing
your business.
CONTENT

> Request a call > Explore More > Current customers
One of our representatives will Business choose to work with us If you are a current Customer, select
contact you shortly to discuss because of our detailed understand- here to login.
how best to assist you with ing of the markets we operate in.
your business needs. Our insights and expertise help our
customers grow and sell more.
Y Products » About Worldpay > Insight > Support

Face to face terminals Who we are

History

Team with us

Careers Contact

& Worldpay 2014, All nghts reserved. Worldpay US, Inc. is a registered ISO/MSP of Citizens Bank, N.A.

Privacy Policy Termsand Conditions

Merchant Support

Merchant Portal

Contact

us

inj3- L4~} f

Content font size is 16px. All page content will
be leverage #666666 and use line height of
1.5em.



Version 1.2.1 | 10.29.2014

@WOI‘ldpay | ASD Project Detailed Wireframes Document

Page 4 of 17

1.1 Partner Landing Page
Mobile and Tablet View

Description

Annotations

NAVIGATION:
On hover, links will have an underline. On
Seec0BELLF 421 FM % 100% W normal state no links will have any underline. All
— navigational links (Merchant, Partner, Developer
3 worldpay Merchan Developers  Contact Us dworldpay = and Contact Us) will use the color green (#
‘ PARTNERS | #097867). Red button and' rgversed text indicate
— ‘ which persona page user is in.

#0000 BELL ¥ 421 PM

4 Our “develop once” BUTTON: Sign In
3 AR h hel t y

Our “develop once” Al e | to market quicker. = Button color is Green #007867 on hover and
approach helps you get 0N T T e . click color will change to light green #01948a.
to market quicker. LINKS: Page Content

Content Title is 30px. Content font size is 16px.
Page content will be leverage #007867 and use

line height of 1.5em.

Page content links will use the color green
Y View Partnership (# #007867). On hover links display green
underline.

L Programs
oG ' 2 , (
! 3 & Choose from a variety of

programs to fit your
business needs.

Y View Partnership ) Value Added Services > Team with Worldpay
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%Worldpay | ASD Project Detailed Wireframes Document

2 WOI'ldpay Merch Developers  Contact Us

PARTNERS

L =l Description

Manage Profile

4.4 Partner Manage Profile Page

Fusce dapibus, tellus ac cursus commodo, tortor mauris condimentum nibh, ut fermentum .
massa justo sit amet risus. Nullam quis risus eget urna mollis ornare vel eu leo. Annotatlons

Contact Information
*Denotes Required Field
Contact First Name*

Contact Last Name*

John

) o »

Contact Title Contact Phone* Extenslon
[ Managing Developer J [ (123) 456-7890 J [ 345
Contact Address City State ZIp Code

[ 332 Happy Street

| [wma J[comn | [son |

Account Information

John Apple

Managing Developer (123) 4567890 345

332 Happy Street Atlanta Georgia 30112
johnapple@address.com

Mike's Holding and Investments,

XXXX123 XXXX123

Business Profile

Mike's Wings 09-8765679

46-9830482 Mike's Holding and Investments, LLC

December 23, 2010

Cancel SE]

) Products ) About Worldpay

Insight Support
8

New:

inlc N 1.0 c

NAVIGATION:

On hover, links will have an underline. On
normal state no links will have any underline. All
navigational links (Merchant, Partner, Developer
and Contact Us) will use the color green (#
#007867). Red button (#e92425)and reversed
text indicate which persona page user is in.

BUTTON: Sign In
Button color is Green #007867 on hover and
click color will change to light green #01948a.

CONTENT

Content Title is 30px. Content font size is 16px.
All page content will be leverage #666666 and
use line height of 1.5em.

FORM

On user form, form highlights with color
#€92425 while form is active. On form exit color
will disappear and show a check mark or “x”
mark depending on if user input fullfills form
requirement.

BUTTON: Submit
Button color is Green #007867 on hover and
click color will change to light green #01948a.
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4.4 Partner Manage Profile
Page Mobile and Tablet View

Description

Annotations

NAVIGATION:

On hover, links will have an underline. On
normal state no links will have any underline. All
navigational links (Merchant, Partner, Developer
and Contact Us) will use the color green (#

eee00 BELL 7 4:21 PM * 100%

#0000 BELL 7 421 PM

2 Worldpay Merchz Developers  Contact Us @ Worldpay =

PARTNERS

Reports Refer Merchal Profile

asce dapibus, tellus ac cursus commodo, tortor mauris condimentum nibh, ut fermentum
massa justo sit amet risus. Nullam quis risus eget urna mollis ornare vel eu leo.

Manage Profile

Contact Information

*Denotes Required Field

Contact First Name* Contact Last Name*

John

Contact Title Contact Phone*

p

N e
Managing Developer ‘ ‘ (123) 456-7890

Extension

o

| 345

)

J/

Contact Address City

Zip Code

PARTNERS

Manage Profile

Fusce dapibus, tellus ac cursus commodo, tortor
mauris condimentum nibh, ut fermentum massa justo
sit amet risus. Nullam quis risus eget urna mollis
ornare vel eu leo.

Contact Information

*Denotes Required Field

Contact First Name*

[John

Contact Last Name*

[\ Apple

Contact Title

#007867). Red button (#e92425)and reversed
text indicate which persona page user is in.

BUTTON: Sign In
Button color is Green #007867 on hover and
click color will change to light green #01948a.

SUBNAVIGATION:

Nav bar is #€92425. Current page is highlighted
in subnavigation with color # 8b181b with
reversed color for text.

CONTENT

Content Title is 30px. Content font size is 16px.
All page content will be leverage #666666 and
use line height of 1.5em.

FORM

On user form, form highlights with color
#€92425 while form is active. On form exit color
will disappear and show a check mark or “x”
mark depending on if user input fullfills form
requirement.
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@worldpay Merchants Partne Contact Us 25 Developer Manage V|eW

Delete Test Transactions
PARTNERS

Description
Sandbox APl v~ SDK v | Code Samples Test Transactions

Your Test Transactions .
Annotations

rusce dapibus, tellus ac cursus commodo, tortor mauris condimentum nibh, ut fermentum
massa justo sit amet risus. Nullam quis risus eget urna mollis ornare vel eu leo. NAVIGATION:

On hover, links will have an underline. On
300 TRANSACTIONS | PAGE10F 6 4 123456.. b normal state no links will have any underline. All
navigational links (Merchant, Partner, Developer
and Contact Us) will use the color green (#
#007867). Red button (#e92425)and reversed
text indicate which persona page user is in.

ne Account Name Disposition Amount

07/16/2014 5 1234123412341234  Credit Refund  Approved $61.54 $61 BUTTON: Sign In
Button color is Green #007867 on hover and
07/16/2014 %: 123412341234 1234 Credit Refund Approved $61.54 $61 click color will change to light green #01948a.
07/16/2014 %: 123412341234 1234 Credit Refund  Approved $61.54 $61 SUBNAVIGATION:
Nav bar is #92425. Current page is highlighted
07/16/2014 %:03 123412341234 1234 Credit Refund Approved $61.54 $61 in subnavigation with color # 8b181b with
reversed color for text.
07/16/2014 %:03 1234123412341234  Credit Refund  Approved $61.54 $61
CONTENT
07/16/2014 F:03 1234123412341234  Credit ~ Refund ~ Approved  $61.54 $61 Content Title is 30px. Content font size is 16px.
All page content will be leverage #666666 and
07/16/2014 Fog 123412341234 1234 Credit Refund Approved $61.54 $61 use Iine he|ght Of 1 .5em.
07716/2014 F;oe: 1234123412341234  Credit  Refund  Approved  $61.54  $61 BUTTON: Submit
Button color is Green #007867 on hover and
07/16/2014 %103 123412341234 1234 Credit Refund Approved $61.54 $61 click color will Change to ||ght green #01948a.
07/16/2014 %;03 1234123412341234  Credit  Refund  Approved  $61.54 $61 TABLE:
First column header background color is
07/16/2014 %:03 1234123412341234  Credit ~ Refund ~ Approved $61.54 $61 # 393939. The remaining color header
background is # 565656.
. __________________________________________________________________________________J
Y Products ) About Worldpay > Insight > Support

e to face terminals Who we are Newsletters Merchant Support

erchant Port

Contact us

arge business offerings areers

Careers Contact

& Worldpay 2014, All rights reserved. Worldpay US, Inc. is a registered ISO/MSP of Citizens Bank, NA m u n n
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#0000 BELL 7 421 PM 1 100% .

2 WOI‘ldpay Merchants Partne Contact Us

PARTNERS

o= m bty

rusce dapibus, tellus ac cursus commodo, tortor mauris condimentum nibh, ut fermentum
massa justo sit amet risus. Nullam quis risus eget urna mollis ornare vel eu leo.

300 TRANSACTIONS | PAGE10OF 6 4 123456.. »

Your Test Transactions

Account Name Disposition Amount Suk

07/16/2014 5:03 123412341234 1234 Credit Refund Approved $61.54 $6

07/16/2014 5:03 123412341234 1234 Credit Refund  Approved $61.54 $6

®ee00 BELL T 4:21 PM £ 100%
3worldpay =
PARTNERS

Your Test Transactions

Fusce dapibus, tellus ac cursus commodo, tortor
mauris condimentum nibh, ut fermentum massa justo
sit amet risus. Nullam quis risus eget urna mollis
ornare vel eu leo.

Delete All Transactions

300 TRANSACTIONS | PAGE1OF 6

4 123456 )

Date ne Account Name Trans Typt
07/16/2014 5:03 123412341234 1234 Credit Ref

07/16/2014 5:03 123412341234 1234 Credit Refi

2.5 Developer Manage View
Delete Test Transactions
Page Mobile and Tablet View

Description

Annotations

NAVIGATION:

On hover, links will have an underline. On
normal state no links will have any underline. All
navigational links (Merchant, Partner, Developer
and Contact Us) will use the color green (#
#007867). Red button (#e92425)and reversed
text indicate which persona page user is in.

BUTTON: Sign In
Button color is Green #007867 on hover and
click color will change to light green #01948a.

SUBNAVIGATION:

Nav bar is #92425. Current page is highlighted
in subnavigation with color # 8b181b with
reversed color for text.

CONTENT

Content Title is 30px. Content font size is 16px.
All page content will be leverage #666666 and
use line height of 1.5em.

BUTTON: Delete Transactions
Button color is Green #007867 on hover and
click color will change to light green #01948a.

TABLE:

First column header background color is
# 393939. The remaining color header
background is # 565656.
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pworldpay  wewme o
® 0 [e]e

DEVELOPERS

Aenean eu leo quam. Pellentesque ornare sem lacinia quam venenatis vestibulum. Maecenas
sed diam eget risus varius blandit sit amet non magna.

How

Payments \ ;

Work _ N
.}  Zworldpay ¢

[a]

. N

ol

) View Sample Code

) Github

Cras justo odio, dapibus ac facilisis in, Duis mollis, est non commodo luctus,
egestas eget quam. Donec ullamcorper nisi erat porttitor ligula, eget lacinia
nulla non metus auctor fringilla. odio sem nec elit. Integer posuere erat
Curabitur blandit tempus porttitor. aante venenatis dapibus posuere velit

aliquet nec elit.

» Products > About Worldpay Y Insight > Support

ace to face t na Newsletter Mei nt Support

Mei nt Portal

Caresrs  Contact

Worldpay 2014, All nghts reserved. Worldpay LS, Inc. is a registered ISO/MSP of RBS Citizens, NA.  Privacy Policy Terms and Conditions

1.1 Developer Landing Page

Description

Annotations

NAVIGATION:

On hover, links will have an underline. On
normal state no links will have any underline. All
navigational links (Merchant, Partner, Developer
and Contact Us) will use the color green (#
#007867). Red button and reversed text indicate
which persona page user is in.

BUTTON: Sign In
Button color is Green #007867 on hover and
click color will change to light green #01948a.

SUBNAVIGATION:

Nav bar is #92425. Current page is highlighted
in subnavigation with color # 8b181b with
reversed color for text.

CONTENT

Content Title is 30px. Content font size is 16px.
All page content will be leverage #666666 and
use line height of 1.5em.

INFOGRAPHIC
THIS IS SPEC ONLY. VIRTUSA NOT
SUPPLYING INFOGRAPHIC.

LINKS: Page Content
Content Title is 30px. Page content will leverage
#007867 and use line height of 1.5em.

Page content links will use the color green
(# #007867). On hover links display green
underline.
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1.1 Developer Landing Page
Mobile and Tablet View

Description

Annotations

NAVIGATION:
On hover, links will have an underline. On
eee00 BELL = 4:21 FM % 100% . | normal state no links will have any underline. All
ke b SR i — navigational links (Merchant, Partner, Developer
3 worldpay Merchants brs Contact Us @ worldpay - : and Contact Us) will use the color green (#
PARTNERS #097867). Red button and' reyersed text indicate
which persona page user is in.
MENU
BUTTON: Sign In
DEVELOPERS API's Button color is Green #007867 on hover and
Aenean eu leo quam. Pellentesque ornare sem lacinia quam venenatis vestibulum. Maecenas click color will change to light green #01948a.
sed diam eget risus varius blandit sit amet non magna. SDK!
S
SUBNAVIGATION:
q o Nav bar is #€92425. Current page is highlighted
ow - S | tow ‘ » in subnavigation with color # 8b181b with
Payments ~ | W | [T ,\ 11 ; reversed color for text.
Work S e yvorldpay
— &
v = 3 worldpay | ¢ CONTENT

Content Title is 30px. Content font size is 16px.

[
\ o ' All page content will be leverage #666666 and

use line height of 1.5em.

INFOGRAPHIC
THIS IS SPEC ONLY. VIRTUSA NOT
SUPPLYING INFOGRAPHIC.
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BECOMEA PARTNER

Thank you for your interest in teaming with Worldpay.
amplete the form and we will call you at the number provided.

Denotes mandatory f.is

\ *Last Name

*First Name } [ }

\ ) |

*Business Website

“giness Name
: J J

Which best describes your interest in Partnering with Worldpay?

[ )

What type of business do you have? Where do you intend to do business?

[ J d

Number of new business accounts | sign per month

g ™y

- J

What other processors do you currently use?

-

~

A J

SUBMIT

Version 1.2.1 | 10.29.2014

Page 11 of 17

2.4 Partner Application

Description

Annotations

CONTENT:

Content Title is 30px. Content font size is 16px.
All page content will be leverage #666666 and
use line height of 1.5em.

LABEL:
Font-size is 12px.

FORM FIELD:
Height should be 35px.

PLACEHOLDER TEXT:
Font-size is 14px.

BUTTON: Submit
Button color is Green #007867 on hover and
click color will change to light green #01948a.
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2.2 Partner Application Page
Mobile and Tablet View

Description

Annotations

CONTENT:

Content Title is 30px. Content font size is 16px.
All page content will be leverage #666666 and
use line height of 1.5em.

3ECOME A PARTNER | 'EA'iE'ﬁ <1
ont-size is 12px.
3ECOME A PARTNER ‘ o P
Thank you for your interest in

Thank you for your interest in teaming with Worldpay. teaming with Worldpay. FO.RM FIELD:

Complete the form and we will call you at the number provided. Complete the form and we Height should be 35px.
will call you at the number

provided. PLACEHOLDER TEXT:

Font-size is 14px.
*Denotes mandatory fields

5 ;
First Name *Last Name | Denotes mandatory fields

First Name

(

*Business Name L

*Last Name

*Business Website
*Business Name
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Login Modal

Description

Annotations

LABEL.:
Font-size is 12px.

Login To your Partner Portal FORM FIELD:
Height should be 35px.

PLACEHOLDER TEXT:
Font-size is 14px.

BUTTON: Save
Button color is Green #007867 on hover and

Password click color will change to light green #01948a.
2

il LINKS: Page Content

Page content links will use the color green
(# #007867). On hover links display green
underline. Font size is 16px.

Save

Set up your Partner Login?

Want to become a Partner?

Forgot Password? Privacy Policy oWorldpay
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Logout Modal

Description

Annotations

CONTENT

Content font size is 16px. All page content will
be leverage #666666 and use line height of
1.5em.

Are you sure you want to Logout?

BUTTON: Save
Button color is Green #007867 on hover and
click color will change to light green #01948a.
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Modal Error Message

Description

Annotations

ICON: Error
Icon size is 400px x 347px. lcon color is a83434

LINKS: Page Content
Content Title is 30px. Page content will leverage
#007867 and use line height of 1.5em.

BUTTON: Save

s . . Button color is Green #007867 on hover and
rr|5t|que ngUIa Etlam click color will change to light green #01948a.

Cum sociis natoque penatibus et
magnis dis parturient montes, nascetur

ridiculus mus.

Okay




Version 1.2.1 | 10.29.2014

@ WOrldpay | ASD Project Detailed Wireframes Document Page 17 of 17

Confirmation Message

Description

Annotations

ICON: Confirm
Icon size is 400px x 347px. Icon color is Green
#007867

LINKS: Page Content
Content Title is 30px. Page content will leverage
#007867 and use line height of 1.5em.

» BUTTON: Save
Tellus Blbendum Pe"entesque Button color is Green #007867 on hover and

click color will change to light green #01948a.

Cum sociis natoque penatibus et
magnis dis parturient montes, nascetur

ridiculus mus.

Okay
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Revision History

Date Version Description

June 30, 2014 2.1 Changes made to Merchant and Partner wireframes per Worldpay Demo
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Merchant Flow Extension

The following wireframes represent the initial concept for the functional design of the High-Level Redesign.
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= worldpay

MERCHANTS PARTNERS DEVELOPERS Documentation

Getting Started

Chose your bundle below and find your Getting Started Bundle for working with
Worldpay as well as reference material and support.

Qode Snippets

Code Samples
API Spec

Developer's Guide

TEST GUIDE
CERTIFICATION STEPS

VIEW
DOCUMENTATION

OUT PCI AND PADSS
MPLIANCE
EXPLORE SANDBOX

CREATE A DEVELOPER
ACCOUNT

DOWNLOAD STARTER
TOOLKIT

Website

Curabitur blandit tempus
porttitor. Donec ullamcorper
nulla non metus auctor

ingilla. Cum sociis natoque
atibus et magnis dis
arturient montes, nascetur

ridiculus mus.

Learn More

Mobile

Nulla vitag
pharetra g
risus, port]

estib
QS nat
gnis di

montes, n
mus.

Need Help? X

Have questions about our products and
services? Our Sales Consultants are here
to help via email at
customer.service@worldpay.us or phone
at 866-505-5965.

FIRST NAME

LAST NAME

PHONE

BUSINESS

WEBSITE

[ )
[ )
[ )
[ )
[ )
[ )

EMAIL

SUBMIT

© Worldpay 2014. All rights reserved. Worldpay US, Inc. is a registered ISO/MSP of RBS Citizens, N.A. Privacy Policy Terms and Conditions
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1.1 Merchant Landing Page

Description

User arrives to Merchant Landing Page after
clicking on “Merchants” on Onboarding Landing
Page.

Annotations

o HERO UNIT:
Rotating header displaying the most recent
Merchant related Marketing opportunities.

e COMPONENT: Apply For Processing
Services
On click, user navigates to the Apply for
Processing Services flow.

COMPONENT: View Pricing
On click, user navigates to View Pricing flow.

COMPONENT: Supported POS
On click, user navigates to Supported POS flow.

COMPONENT: Request A Call

On click, user is prompted to enter information
into lead tracking form and select the “Request
A Call Back” option.

COMPONENT: Shop Services
On click, user navigates to Learn More About
Merchant Services flow.

COMPONENT: Current Customers
On click, user navigates to the Merchant Portal
login form.

*If no SSO available user is navigated to the
Merchant Portal landing page.



world

Getting Started

MERCHANTS PARTNERS DEVELOPERS Documentation

Chose your bundle below and find your Getting Started Bundle for working wi
Worldpay as well as reference material and support.

Code Snippets
Code Samples
API Spec

Developer's Guide

TEST GUIDE
CERTIFICATION STEPS
VIEW
DOCUMENTATION
ABOUT PCI AND PADSS
COMPLIANCE
EXPLORE SANDBOX

CREATE A DEVELOPER

Website

Curabitur blandit tempus
porttitor. Donec ullamcorper
nulla non metus auctor
fringilla. Cum sociis natoque
penatibus et magnis dis
parturient montes, nascetur
ridiculus mus.

Mobile

Nulla vitag
pharetra g
risus, port]
ac, vestiby
sociis nat
magnis di
montes, n
mus.

Need Help? X

Have questions about our products and
services? Our Sales Consultants are here
to help via email at
customer.service@worldpay.us or phone
at 866-505-5965.

FIRST NAME

LAST NAME

PHONE

BUSINESS

WEBSITE

EMAIL

SUBMIT

world

Getting Started

Chose your bundle below and
find your Getting Started
Bundle for working with
Worldpay as well as reference
material and support.

Website

Curabitur blandit tempus

1.1 Merchant Landing Page
Tablet and Mobile View

Description

Annotations

COMPONENT: Navigation

On Mobile Navigation condenses to hamburger
icon. On click page slides to left and reveals
navigation content.
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@WOfldpay MERCHANTS PARTNERS DEVELOPERS Documentation

Mobile Libraries

Nullam quis risus eget urna mollis ornare vel eu leo. Maecenas sed diam eget

risus varius blandit sit amet non magna.

Support

Code Snippets a

Code Samples
API Spec

Developer's Guide

TEST GUIDE

CERTIFICATION STEPS

VIEW
DOCUMENTATION

ABOUT PCI AND PADSS
COMPLIANCE

EXPLORE SANDBOB
CREATE A DEVELOPER
ACCOUNT o
DOWNLOAD STARTER

TOOLKIT

iOS

Curabitur blandit tempus
porttitor. Donec ullamcorper
nulla non metus auctor
fringilla. Cum sociis natoque
penatibus et magnis dis
parturient montes, nascetur
ridiculus mus.

Download View On
Starter (N@W  Github
ToolKit

Need Help? X

Have questions about our products and
services? Our Sales Consultants are here
to help via email at
customer.service@worldpay.us or phone
at 866-505-5965.

FIRST NAME

LAST NAME

( )
( )
( )
(susness )
( )
( )

SUBMIT

© Worldpay 2014. All rights reserved. Worldpay US, Inc. is a registered ISO/MSP of RBS Citizens, N.A. Privacy Policy Terms and Conditions
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1.3 Request A Call Back

Description
Annotations

INPUT FORM: First Name
User is prompted to input first name.

INPUT FORM: Last Name
User is prompted to input last name.

INPUT FORM: Business Name
User is prompted to input business name.

INPUT FORM: Phone Number
User is prompted to input phone number.

INPUT FORM: Email
User is prompted to input email.

DROPDOWN MENU: Choose your industry
User is prompted to select from prepopulated
industry list.

DROPDOWN MENU: Annual Sales
User is prompted to select from prepopulated
annual sales list.

BUTTON: Request A Callback
On click, user navigates to Call Back
preferences modal.



1.3 Request A Call Back Tablet
and Mobile View

Description

Annotations

COMPONENT: Navigation

On Mobile Navigation condenses to hamburger
world — icon. On click page slides to left and reveals
navigation content.

World MERCHANTS PARTNERS DEVELOPERS Documentation Support

Mobile Libraries NeedHelp? X Mobile Libraries

Have questions about our products and

Nullam quis r|sus.egc.at urna mollis ornare vel eu leo. Maecenas sed diam eget o Chose your bundle below and
risus varius blandit sit amet non magna. whepuaeEa find your Getting Started

customer.service@worldpay.us or phone

at 866-505-5965. Bundle for working with
Worldpay as well as reference
material and support.

Code Snippets

FIRST NAME

Code Samples

API Spec LAST NAME

BUSINESS

TEST GUIDE

WEBSITE

CERTIFICATION STEPS

EMAIL

[ ]
[ ]
Developer's Guide [PHONE ]
[ ]
[ ]
[ ]

VIEW Ios

DOCUMENTATION Curabitur blandit tempus

ABOUTPCIAND PADSS orttitor. Donec ullamcorper SUBMIT i

COMPLIANCE P : P i0S
nulla non metus auctor

fringilla. Cum sociis natoque Curabitur blandit tempus

penatibus et magnis dis poctiiio o Doog o oing

CREATE A DEVELOPER parturient montes, nascetur

EXPLORE SANDBOX
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GitHub This repository ~  Search or lype a command ® Explore Features Enterprise Blog m ‘ Sign in ‘
1.3.1 Request A Callback
worldpay / worldpay-ios Kk Star 77 pFork 75 Preferences
WorldPay bindings for iOS and OSX https://worldpay.com Description
‘ i <> Code User navigates to page by clicking “Request A
) 127 commits 1’ 6 branches © 7 releases {iy 12 contributors CaIIbaCk button” on preViOUS mOdaI.
@ Issues 7

7 branch: master ~ ; worldpay-ios i1 Pull Requests 9 Annotations

vii2

§8 phiiico authored 10 days ago latest commit 8411495266 [ Aoy

B Example Change constant name for consistency. 17 days ago E._|. Graphs ° BUTTON- Dismissal

Il WorldPay.xcodeproj  Add test suite of certificate errors. 17 days ago On CIICk’ user dismisses Callback preference

¥ Network modal.

I WorldPay Slight tweak - keep the old IBOutlet around; make everything nonatomic. 10 days ago

I WorldPay Test Add a special case of error for SSL connections to make testing and h... 10 days ago HTTRS:clons UL : e SELECTOR: Contact Prefel‘ence

Sy J—— e (e com User selects contact preference.

You can clone with HTTPS or
B .gitmodules Fix submodule URL - http => https a year ago Subversion. @ .
- : | BUTTON: Submit

B CHANGELOG Verify that the server's SSL certificate isn't blacklisted. 22 days ago . [@ Clone in Desktop On click. user navigates to confirmation modal

B LICENSE Add LICENSE a year ago {p Download ZIP

B README.md Even simpler. 10 days ago

B worldPay.podspec  v1.1.2 10 days ago

[E VERSION vii2 10 days ago

README.md

WorIdPa? iI0OS Bindings

The WorldPay iOS bindings make it easy to collect your users' credit card details inside your iOS app. By
creating tokens, WorldPay handles the bulk of PCI compliance by preventing sensitive card data from hitting
your server (for more, see our article about PCI compliance).

To get started, see our tutorial.

Installation

There are two ways to add WorldPay to your project:

CocoaPods




1.3.1 Request A Callback
Preferences Tablet and Mobile
View

Description
Annotations
GitHub This repository ~  Search or lyp ommand Explore Features Enterprise Blog Sign in COMPONENT. NaVigation
00000 AT&T & 12:01 PM 86% M) On Mobile Navigation condenses to hamburger
& GitHub, Inc. icon. On click page slides to left and reveals
worldpay / worldpay-ios % Star 177 | P Fork 75 GitHub [ = | navigation content.

WorldPay bindings for iOS and OSX https://worldpay.com Repositories
<> Code
127 commits 6 branches 7 releases 12 contributors
© Issues

- | . Worldpay
i# branch: master ~ worldpay-ios i1 Pull Requests

vii2
- H~
philico authored 10 days ago latest commit 041149b266 & Filsa

B Example Change constant name for consistency. 17 days ago fali Graphs

I WorldPay.xcodeproj  Add test suite of certificate errors. 17 days ago
I Network —
. : : Popular repositories
I WorldPay Slight tweak - keep the old IBOutlet around; make everything nonatomic. 10 days ago
HTTPS clone URL
https://github. com/ @. WOI’|dpay/W0r|dpay-java-Sdk

| WorldPay Test Add a special case of error for SSL connections to make testing and h... 10 days ago

B .gitignore Add DerivedData to gitignore a year ago
You can clone with HTTPS or

B .gitmodules Fix submodule URL - http => https a year ago Subversion. @
g i Worldpay/worldpay-sample-

CHANGELOG Verify that the server's SSL certificate isn't blacklisted. 22 days ago (&l Clone in Desktop spring

B LICENSE Add LICENSE a year ago <> Download ZIP

B README.md Even simpler. 10 days ago O Desktop version

B WorldPay.podspec vii2 10 days ago

T
B VERSION vii2 10 days ago I—_—I EI] @
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C@te your Worldpay Developer account.

Ve

FIRST NAME

A

Ve

LAST NAME

A

Ve

BUSINESS NAME

PHONE NUMBER

PASSWORD

Ve

e CONFIRM PASSWORD

A

Create your Worldpay
Developer Account

Already have an account? Sign In.

Forgot yoessword? Privacy Policy ©Worldpay

1.3.2 Confirmation Screen

Description
User navigates to page by clicking “Submit” on
Request A Callball Preferemces modal.

Annotations

BUTTON: Dismissal
On click, user dismisses Callback preference
modal.

CONTENT: Thank You
Content verifying users submission and
explaining next steps.

BUTTON: Apply For Processing
On click, user navigates to Apply For Processing
flow.

BUTTON: View Pricing
On click, user navigates to View Pricing flow.

BUTTON: Supported POS
On click, user navigates to Supported POS flow.

BUTTON: Shop Services
On click, user navigates to Shop Services flow.

BUTTON: Current Customers
On click, user navigates to Current Customers
flow.



1.3.2 Confirmation Screen Tablet
and Mobile View

Description

Annotations

COMPONENT: Navigation

On Mobile Navigation condenses to hamburger
icon. On click page slides to left and reveals
navigation content.

Create your Worldpay Developer account.

FIRST NAME

Create your Worldpay Developer account.

LAST NAME

FIRST NAME

BUSINESS NAME LAST NAME

BUSINESS NAME

PHONE NUMBER PHONE NUMBER

PASSWORD
PASSWORD

)
)
)
)
)
)
)

CONFIRM PASSWORD
Create your Worldpay
Developer Account
Create your Worldpay Already have an account? Sign In.
Developer Account
Forgot your password? Privacy Policy ©Worldpay

Already have an account? Sign In.

CONFIRM PASSWORD

Forgot your password? Privacy Policy ©Worldpay
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Developer Flow Extension

The following wireframes represent the initial concept for the functional design of the High-Level Redesign.
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@worldpay MERCHANTS ~PARTNERS ~DEVELOPERS  Documentation ~Support 1.2 Developer Getting Started
. Bundle Landing Page
Getting Started

Chose your bundle below and find your Getting Started Bundle for working with
Worldpay as well as reference material and support.

Description

Annotations

Code Snippets
CONTENT: Sign In

Code Samples On click, user triggers Developer Sign In Modal.
API Spec
LINK: Code Snippets

Developer's Guide On click, user navigates to Code Snippets page.

Need Help? X

LINK: Code Samples

Have questions about our products and

TEST GUIDE b bil services? Our Sales Consultants are here On click, user navigates to Code Samples page
1 1 to help via email at .
CERTIFICATION STEPS Website Mobilg A where code can be filtered by language and
Curabitur blandit tempus Nulla vitag at 866-505-5965. industry.
VIEW porttitor. Donec ullamcorper pharetra g
DOCUMENTATION nulla non metus auctor risus, port] .
ABOUT PCI AND PADSS fringilla. Cum sociis natoque ac, vestib (FIRST NAME J LlNK.. API Spec .
COMPLIANCE penatibus et magnis dis sociis nat On click, user navigates to APl Spec page.
ertuzlent montes, nascetur mag?s di [LAST NAME ]
ridiculus mus. montes, n .
FAPLORE SANDBEOX . LINK: Developer’s Guide
CREATE A DEVELOPER [prone J On click, user navigates to Developer’s Guide
DOWNLOAD STARTER .
TOOLKIT LINK: Test Guide
[WEBSITE J . . .
On click, user navigates to Test Guide page.
[EI\/IAIL J

LINK: Certification Steps

On click, user navigates to Certification Steps
flow.

LINK: View Documentation about PCI and
PADSS Compliance

On click, user navigates to View Documentation
about PCI and PADSS Compliance page.

Link: Explore Sandbox

On click, user navigates to Explore Sandbox

page.
© Worldpay 2014. All rights reserved. Worldpay US, Inc. is a registered ISO/MSP of RBS Citizens, N.A. Privacy Policy Terms and Conditions LINK: Create A Developer Account
On click, user navigates to Create A Developer
Account page.
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1.2 Developer Getting Started
Bundle Landing Page

@Worldpay MERCHANTS PARTNERS DEVELOPERS Documentation Support m
Getting Started

Chose your bundle below and find your Getting Started Bundle for working with
Worldpay as well as reference material and support.

Description

Code Snippets
Code Samples
API Spec

Developer's Guide

TEST GUIDE

Need Help? X

Have questions about our products and
services? Our Sales Consultants are here

Annotations

Q LINK: Download Starter Kit
On click, user navigates to Download Starter Kit

page.

LINK: Website/Learn More
On click, user navigates to Website Libraries
pages.

12)
@ LINK: Mobile/Learn More
(14)

We bsite MObil( to help via emai1il at
CERTIFICATION STEPS ) ) ) customer.service@worldpay.us or phone ’ ! . . .
Curabitur blandit tempus Nullavitaq  at866-505-5965. On click, user navigates to Mobile Libraries
VIEW porttitor. Donec ullamcorper pharetra 4 pages.
DOCUMENTATION nulla non metus auctor risus, port [ ]
fringilla. Cum sociis natoque ac, vestib FIRST NAME
ABOUT PCI AND PADSS .
COMPLIANCE penatibus et magnis dis sociis nat MODAL: Lead Tracking/Need Help?
parturient montes, nascetur magnis dif || oSt NAWE ) Modal appears on page to assist user in
o EXPLORE SANDBOX diedlus mus zﬁztes' ! [ ] accessing Worldpay representative.
) PHONE
@ CREATE A DEVELOPER
0 DOWNLOAD STARTER
TOOLKIT [WEBSITE ]

EMAIL

SUBMIT

© Worldpay 2014. All rights reserved. Worldpay US, Inc. is a registered ISO/MSP of RBS Citizens, N.A. Privacy Policy Terms and Conditions
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1.2 Developer Getting Started
Bundle Landing Page (Tablet and
Mobile)

Description

Annotations

COMPONENT: Navigation
On Mobile Navigation condenses to hamburger
@WOI‘ldpay — icon. On click page slides to left and reveals

. navigation content.
Getting Started Getting Started

Chose your bundle below and find your Getting Started Bundle for working wi Need Help? X
Worldpay as well as reference material and support.

@Worldpay MERCHANTS PARTNERS DEVELOPERS Documentation Support

; . Chose your bundle below and
ave questions about our products and . .

services? Our Sales Consultants are here find your Gettlng Started

to help via email at Bundle for working with
customer.service@worldpay.us or phone

at 866-505-5965. Worldpay as well as reference
material and support.

Code Snippets

Code Samples
FIRST NAME

API Spec

LAST NAME

Developer's Guide

PHONE

BUSINESS

Website Mobile

Curabitur blandit tempus Nulla vitag
VIEW porttitor. Donec ullamcorper pharetra g
DOCUMENTATION nulla non metus auctor risus, port]
ABOUT PCI AND PADSS fringilla. Cum sociis natoque ac, vestiby

COMPLIANCE penatibus et magnis dis sociis nat Website
parturient montes, nascetur magnis di SUBMIT
ridiculus mus. montes, n

CERTIFICATION STEPS WEBSITE

[
[
[
TEST GUIDE [
[
[

EMAIL

EXPLORE SANDBOX Curabitur blandit tempus

mus. AYa¥al Qroo

CREATE A DEVELOPER
) AN

A
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MERCHANTS PARTNERS DEVELOPERS Documentation

Mobile Libraries

Nullam quis risus eget urna mollis ornare vel eu leo. Maecenas sed diam eget

risus varius blandit sit amet non magna.

Code Snippets
Code Samples
API Spec

Developer's Guide

TEST GUIDE
CERTIFICATION STEPS
VIEW
DOCUMENTATION
ABOUT PCI AND PADSS
COMPLIANCE
EXPLORE SANDBOX

CREATE A DEVELOPER
ACCOUNT

DOWNLOAD STARTER
TOOLKIT

i0OS

Curabitur blandit tempus
porttitor. Donec ullamcorper
nulla non metus auctor
fringilla. Cum sociis natoque
penatibus et magnis dis
parturient montes, nascetur
ridiculus mus.

View On
Github

Download
Starter
ToolKit

1 2

Need Help? X

Have questions about our products and
services? Our Sales Consultants are here
to help via email at
customer.service@worldpay.us or phone
at 866-505-5965.

FIRST NAME

LAST NAME

WEBSITE

[ ]
[ ]
[ PHONE ]
[ BUSINESS ]
[ ]
[ ]

EMAIL

SUBMIT

© Worldpay 2014. All rights reserved. Worldpay US, Inc. is a registered ISO/MSP of RBS Citizens, N.A. Privacy Policy Terms and Conditions
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1.3 Developer Mobile Library
Download Starter Kit

Description

Annotations

BUTTON: Download Starter Kit
On click, user downloads starter kit.

BUTTON: View On Github
On click, navigates to Worldpay section on
Github.com
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@Worldpay MERCHANTS PARTNERS DEVELOPERS Documentation

Mobile Libraries

Nullam quis risus eget urna mollis ornare vel eu leo. Maecenas sed diam eget
risus varius blandit sit amet non magna.

Code Snippets
Code Samples
API Spec

Developer's Guide

TEST GUIDE

CERTIFICATION STEPS

iOS

Curabitur blandit tempus
porttitor. Donec ullamcorper
nulla non metus auctor
fringilla. Cum sociis natoque
penatibus et magnis dis

CREATE A DEVELOPER parturient montes, nascetur

VIEW
DOCUMENTATION
ABOUT PCI AND PADSS
COMPLIANCE

EXPLORE SANDBOX

Support Sign |
" = worldpay

NeedHelp? X Mobile Libraries

Have questions about our products and

services? Our Sales Consultants are here Chose your bundle below and

to help via emal at find your Getting Started

customer.service@worldpay.us or phone . .

at 866-505-5965. Bundle for working with
Worldpay as well as reference

material and support.

FIRST NAME

LAST NAME

BUSINESS

WEBSITE

| )
| )
(o )
| )
| )
| )

EMAIL

05

Curabitur blandit tempus

1.3 Developer Mobile Library
Download Starter Kit (Tablet and
Mobile)

Description

Annotations

COMPONENT: Navigation

On Mobile Navigation condenses to hamburger
icon. On click page slides to left and reveals
navigation content.
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.
GltHub This repository ~ | Search or type a command ® Explore Features Enterprise Blog Sign in

1.4 Download Sample Code
Worldpay/worldpay-ios % Star |17 | | s Fork |76 from Github

WorldPay bindings for iOS and OSX https://worldpay.com Descrlptlon
<> Code
127 commits 6 branches 7 releases 12 contributors
@ Issues 7 .
) Annotations
i branch: master ~  worldpay-ios i1 Pull Requests 3
vii2
philico authored 10 days ago latest commit 041149b266 B PAGE: Worldpay section on Github.com
B Example Change constant name for consistency. 17 days ago L-h Graphs On CIICk1 user trlggers Developer Slgn In MOdaI'
8 WorldPay.xcodeproj  Add test suite of certificate errors. 17 days ago 1 Network
I WorldPay Slight tweak - keep the old IBOutlet around; make everything nonatomic. 10 days ago
B8 WorldPay Test Add a special case of error for SSL connections to make testing and h... 10 days ago HIIRS.cono URL
https://github. com/ @.
B .gitignore Add DerivedData to gitignore a year ago
You can clone with HTTPS or
B .gitmodules Fix submodule URL - http => https a year ago Subversion. @
E CHANGELOG Verify that the server's SSL certificate isn't blacklisted. 22 days ago (@] Clone in Desktop
B LICENSE Add LICENSE a year ago &> Download ZIP
B README.md Even simpler. 10 days ago
E worldPay.podspec vii2 10 days ago
[E VERSION vii2 10 days ago
README.md

WorldPay iOS Bindings

The WorldPay iOS bindings make it easy to collect your users' credit card details inside your iOS app. By
creating tokens, WorldPay handles the bulk of PCI compliance by preventing sensitive card data from hitting
your server (for more, see our article about PCI compliance).

To get started, see our tutorial.

Installation

There are two ways to add WorldPay to your project:

CocoaPods
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1.4 Download Sample Code
from Github (Tablet and Mobile)

Description
Annotations
GitHub This repository ~  Search or type a command Explore Features Enterprise Blog COMPONENT: NaVigatlon
00000 AT&T & 12:01 PM 86% EE) On Mobile Navigation condenses to hamburger
. @ GitHub, Inc. icon. On click page slides to left and reveals
L] worldpay / worldpay-ios Jelte | 77| LREaK T ‘GitHub [=] navigation content.

WorldPay bindings for iOS and OSX https://worldpay.com Repositories
<> Code
127 commits 6 branches 7 releases 12 contributors
@ Issues

. Worldpa:
§ branch: master ~ | worldpay-ios il Pull Requests P

vii2

I~
a phillco authored 10 days ago latest commit 041149b266 f‘?— Filsa
B8 Example Change constant name for consistency. 17 days ago fali Graphs

I WorldPay.xcodeproj  Add test suite of certificate errors. 17 days ago g

¥ Network —

: Popular repositories

I WorldPay Slight tweak - keep the old IBOutlet around; make everything nonatomic. 10 days ago

I WorldPay Test Add a special case of error for SSL connections to make testing and h... 10 days ago HyScone L .
https://github.coms | [ Worldpay/worldpay-java-sdk

B .gitignore Add DerivedData to gitignore a year ago
You can clone with HTTPS or

gitmodules Fix submodule URL - http => https ayearago  Subversion.®
B st dilitiin Worldpay/worldpay-sample-

B CHANGELOG Verify that the server's SSL certificate isn't blacklisted. 22 days ago (@ Clone in Desktop spring

B LICENSE Add LICENSE a year ago <> Download ZIP

B README.md Even simpler. 10 days ago Desktop version

B WorldPay.podspec vii2 10 days ago

T
[E VERSION vii2 10 days ago I———I EI] @
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Create your Worldpay Developer account.

FIRST NAME

LAST NAME

BUSINESS NAME

PHONE NUMBER

PASSWORD

CONFIRM PASSWORD

Create your Worldpay
Developer Account

Already have an account? Sign In.

Forgot your password? Privacy Policy

©Worldpay

2.1 Create A Developer Account

Description
Annotations

INPUT FORM: First Name
User is prompted to input first name.

INPUT FORM: Last Name
User is prompted to input last name.

INPUT FORM: Business Name
User is prompted to input business name.

INPUT FORM: Email
User is prompted to input email.

INPUT FORM: Phone Number
User is prompted to input phone number.

INPUT FORM: Password
User is prompted to input password.

INPUT FORM: Confirm Password
User is prompted to confirm password.

BUTTON: Create Your Worldpay Developer
Account
On click, user confirms account.

Q0 00 0 000
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2.1 Create A Developer Account

Description

Annotations

COMPONENT: Navigation

On Mobile Navigation condenses to hamburger
icon. On click page slides to left and reveals
navigation content.

Create your Worldpay Developer account.

FIRST NAME

Create your Worldpay Developer account.

LAST NAME

FIRST NAME

BUSINESS NAME LAST NAME

PHONE NUMBER PHONE NUMBER

PASSWORD
PASSWORD

CONFIRM PASSWORD

)
)
)
EwAL ]
)
)
)

CONFIRM PASSWORD

)
)
)
)
)
)

Create your Worldpay
Developer Account

Create your Worldpay Already have an account? Sign In.
Developer Account
Forgot your password? Privacy Policy

Already have an account? Sign In.

©Worldpay

Forgot your password? Privacy Policy ©Worldpay
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Partner Flow Extension

The following wireframes represent the initial concept for the functional design of the High-Level Redesign.
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@Worldpay MERCHANTS DEVELOPERS CONTACT US 1 1 Partner Landlng Page

Description
. User arrives to Partner Landing Page after clicking
Ornare Etiam Justo Cursus on “Partners” on Onboarding Landing Page.
Duis mollis, est non commodo luctus, nisi erat
porttitor ligula, eget lacinia odio sem nec elit. Annotations

Integer posuere erat a ante venenatis dapibus
posuere velit aliquet.

HERO UNIT:
Rotating header displaying the most recent
LA Lo Partner related Marketing opportunities.

COMPONENT: View Partnership Programs
On click, user navigates to the View Partnership
Programs flow.

COMPONENT: View Value Added Services
On click, user navigates to View Value Added
Services flow.

COMPONENT: Team with Worldpay
On click, user navigates to Team with Worldpay
flow.

COMPONENT: Request A Call
On click, user navigates to Request A Call flow.

VIEW PARTNERSHIP VIEW VALUE ADDED SERVICES TEAM WITH WORLDPAY
PROGRAMS
) . ) ) COMPONENT: Explore More

Duis moI.Ilg, est non gommodo Sed posuere consectetu.r est at Curapltur blandit tempug On click, user navigates to Explore More flow.

luctus, nisi erat porttitor ligula, lobortis. Maecenas faucibus porttitor. Maecenas faucibus

eget lacinia odio sem nec elit. mollis interdum. Nulla vitae elit mollis interdum. Lorem ipsum
COMPONENT: Current Customers
On click, user navigates to Currnet Customers
flow.

REQUEST A CALL EXPLORE MORE CURRENT CUSTOMERS

Maecenas faucibus mollis Donec id elit non mi porta Curabitur blandit tempus
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@worldpay MERCHANTS  DEVELOPERS Documentation Support

Ornare Etiam Justo Cursus

Duis mollis, est non commodo luctus, nisi erat
porttitor ligula, eget lacinia odio sem nec elit.

Integer posuere erat a ante venenatis dapibus
posuere velit aliquet. '

Learn More

non commodo luctus, nisi erat
eget lacinia odio sem nec elit.
erat a ante venenatis dapibus

Learn More

VIEW PARTNERSHIP MODELS

Duis mollis, est non commodo luctus, nisi
erat porttitor ligula, eget lacinia odio sem
nec elit. Integer posuere erat a ante
venenatis dapibus posuere velit aliquet.

Page 26 of 41

1.1 Partner Landing Page

Description

Annotations

COMPONENT: Navigation

On Mobile Navigation condenses to hamburger
icon. On click page slides to left and reveals
navigation content.



Version 2.1 | 10.29.2014

=) Worldpay | ASD Project Detailed Wireframes Document | PARTNER PERSONA Page 27 of 41

2.4 Partner Application

BECOME A PARTNER °>< Description

) ) o Annotations
Thank you for your interest in teaming with Worldpay.

Simply complete the form below and we will call you at the number provided
within one business day.

BUTTON: Dismissal
On click, user dismisses Callback preference

Then we'll discuss Worldpay's unique partnership programs and work modal.

together to get you started fast.

INPUT FORM: First Name
User is prompted to input first name.

* Denotes mandatory fields

INPUT FORM: Last Name
User is prompted to input last name.

IRST NAME* AST NAME*

124
o
0

INPUT FORM: Business Name
User is prompted to input business name.

USINESS WEBSITE* INPUT FORM: Email

User is prompted to input email address.

Which best describes your interest in Partnering with Worldpay? ¥

INPUT FORM: Phone
User is prompted to input phone number.

Independent Sales Organization
Independent Sales Representative
Referral Partner

Software Developer

Value Added Reseller

o Where do you intend to do business? w

Inthe US

INPUT FORM: Business Website
User is prompted to input business websiter url.

DROPDOWN: Business Interest
User is prompted to select from prepopulated
field.

Outside the US
Both

@ What type of business do you have? v

Health Services
Financial

Office Supplies
Other

Retail Restaurant
Technology

DROPDOWN: Business Intent Location
User is prompted to select from prepopulated
field.

DROPDOWN: Type of Business
User is prompted to input first name.

INPUT FORM: Number of Business Accounts
User is prompted to input number of business
accounts.

How manybusiness accounts do you sign per month?

1)

What other processors do you currently use?

INPUT FORM: Processors Currently In Use
User is prompted to input currently used
processors.

BUTTON: Submit
On click, user confirms form submission.

SUBMIT

©® 06 066 0 0000600060 O0C O
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BECOME A PARTNER

Thank you for your interest in teaming with Worldpay.

Simply complete the form below and we will call you at the number
provided within one business day.

Then we'll discuss Worldpay's unique partnership programs and work
together to get you started fast.

* Denotes mandatory fields

N\ (

FIRST NAME* LAST NAME*

BUSINESS NAME*

BUSINESS WEBSITE*

-

Which best describes your interest in Partnering with Worldpay? ¥

Independent Sales Organization

BECOME A PARTN[

Thank you for your interest in teaming
with Worldpay.

Simply complete the form below and we
will call you at the number provided within
one business day.

Then we'll discuss Worldpay's unique
partnership programs and work together
to get you started fast.

* Denotes mandatory fields

FIRST NAME*

LAST NAME*

2.4 Partner Application

Description

Annotations

COMPONENT: Navigation

On Mobile Navigation condenses to hamburger
icon. On click page slides to left and reveals
navigation content.
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THANKYOU FOR CHOOSING WORLDPAY.

We will call you at the number provided within one

e business day.

You can also connect direct with a Worldpay relationship
manager by calling 866-605-6066 (need to confirm

correct number) or by emailing support@worldpay.com.

1.2 Partner Application
Confirmation

Description
Annotations

o BUTTON: Dismissal
On click, user dismisses Callback preference
modal.

CONTENT: Thank You
Content verifying users submission and
explaining next steps.

On click, user navigates to “View Value Added
Services” page.

BUTTON: Learn More About Partnership
On click, user navigates to “Learn More About
Partnership” page.

BUTTON: Support
On click, user navigates to “Support” page.

(2]
e BUTTON: View Value Added Services
(4]
(5
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1.2 Partner Application
Confirmation

Description

Annotations

COMPONENT: Navigation

On Mobile Navigation condenses to hamburger
icon. On click page slides to left and reveals
navigation content.

THANK YOU FOR CHOOSING

WORLDPAY.
THANK YOU FOR CHOOSING
WORLDPAY.

We will call he number provi within on
€ callyou attb € . - bz pro ded wit one We will call you at the number provided within
usiness day. one business day.

You can also connect direct with a Worldpay relationship You can also connect direct with a Worldpay
manager by calling 866-605-6066 (need to confirm relationship manager by calling 866-605-6066

t b b il t Id (need to confirm correct number) or by
correct number) or by emailing support@worldpay.com. emailing support@worldpay.com.
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2.9.1 Partner Login

Description
Annotations

() INPUT FORM: Email
User inputs email address.

WELCOME BACK!

Login to your Partner Portal.
e INPUT FORM: Password

User inputs password.

q e BUTTON: Sign In To Your Account

On click, user confirms submission and
QPASSWORD

navigates to Partner Dashboard.
K} SIGN IN TO YOUR ACCOUNT

Set up your Partner Login?

Want to become a Partner?

Forgot your password? Privacy Policy ©Worldpay
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2.9.1 Partner Login

Description
Annotations

COMPONENT: Navigation

On Mobile Navigation condenses to hamburger
icon. On click page slides to left and reveals

X navigation content.

WELCOME BACK! WELCOME BACK!
Login to your Partner Portal. Login to your Partner Portal.

[ EMAIL

- [ PASSWORD
PASSWORD

-

SIGN IN TO YOUR ACCOUNT
SIGN IN TO YOUR ACCOUNT

Set up your Partner Login?

Set up your Partner Login?

Want to become a Partner?

Want to become a Partner?

Forgot your password?
Privacy Policy
©Worldpay

Forgot your password? Privacy Policy ©Worldpay
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@Wor]_dpay MERCHANTS DEVELOPERS CONTACT US 1 1 Partner Landlng Page
(Logged In)

Description
. User arrives to Partner Landing Page after clicking
Ornare Etiam Justo Cursus on “Partners” on Onboarding Landing Page.
Duis mollis, est non commodo luctus, nisi erat
porttitor ligula, eget lacinia odio sem nec elit. Annotations

Integer posuere erat a ante venenatis dapibus
posuere velit aliquet.

BUTTON: Logout:

On click, user can logout.
Learn More

HERO UNIT:
Rotating header displaying the most recent
Partner related Marketing opportunities.

COMPONENT: View Partnership Models
On click, user navigates to the View Partnership
Models flow.

COMPONENT: View Value Added Services
On click, user navigates to View Value Added
Services flow.

COMPONENT: Partner Dashboard
On click, user navigates to Partner Dashboard

VIEW PARTNERSHIP MODELS VIEW VALUE ADDED SERVICES PARTNER DASHBOARD flow.
) _ ) ) COMPONENT: Request A Callback

Duis moI.Ilg, est non qomn:mdo Sed posuere consectetu.r est at Curapltur blandit tempu§ On click, user is prompted to enter information

luctus, nisi erat porttitor ligula, lobortis. Maecenas faucibus porttitor. Maecenas faucibus A . N

eget lacinia odio sem nec elit. mollis interdum. Nulla vitae elit mollis interdum. Lorem ipsum into lead tracking form and select the “Request
A Call Back” option.
COMPONENT: Learn More About Partnership
On click, user navigates to Learn More About
Partnership flow.
COMPONENT: Submit Merchant Leads
On click, user navigates to the Submit Merchant
Leads flow.

REQUEST A CALLBACK LEARN MORE ABOUT SUBMIT MERCHANT LEADS

PARTNERSHIP

Maecenas faucibus mollis Donec id elit non mi porta Curabitur blandit tempus
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= worldpay MERCHANTS ~DEVELOPERS Documentation Support

Ornare Etiam Justo Cursus

Duis mollis, est non commodo luctus, nisi erat
porttitor ligula, eget lacinia odio sem nec elit.
Integer posuere erat a ante venenatis dapibus
posuere velit aliquet.

Learn More

= worldpay

Ornare Etiam Justo Cursus

Duis mollis, est non commodo luctus, nisi erat
itor ligula, eget lacinia odio sem nec elit.

re erat a ante venenatis dapibus

posuere velit aliquet.

Learn More

VIEW PARTNERSHIP MODELS

Duis mollis, est non commodo luctus, nisi
erat porttitor ligula, eget lacinia odio sem
nec elit. Integer posuere erat a ante
venenatis dapibus posuere velit aliquet.

1.1 Partner Landing Page

Description
Annotations

COMPONENT: Navigation

On Mobile Navigation condenses to hamburger
icon. On click page slides to left and reveals
navigation content.
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@WOrldpay | ASD Project Detailed Wireframes Document

Partner Flow Extension
(Create Login and Password)

The following wireframes represent the initial concept for the functional design of the High-Level Redesign.
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2.1 Partner Registration

Description

= worldpay o Need Help?

Annotations

WELCOME TO PARTNER PORTAL REGISTRATION!

Please complete your registration by filling in the content below. LINK: Need Help?

On click, user triggers modals informing the user
the requirements for each form.

INPUT FORM: Partner ID
User inputs Partner ID provided to user via
email.

Must be at least 8 characters. Must be at least 8 characters.

q Enter Partner ID ’ Q Create User ID

Must be at least 8 characters.

dTaXID ’

Must be at least 8 characters.

q Set New Password ’ QConﬁrm New Password 1

6 Select Challenge Question v I é Select Challenge Question v I

Qype Answer to Security Question ’ @ype Answer to Security Question ’

INPUT FORM: Create User ID
User inputs User ID.

INPUT FORM: Tax ID
User inputs Tax ID.

INPUT FORM: Set New Password
User inputs new password.
Must be at least 8 characters.

INPUT FORM: Confirm New Password
User confirm new password.

DROPDOWN: Select Challenge Question
On click, user chooses from prepopulated list.

DROPDOWN: Select Challenge Question
On click, user chooses from prepopulated list.

INPUT FORM: Security Question Answer
User inputs response to security question.

INPUT FORM: Security Question Answer
User inputs response to security question.

BUTTON: Cancel
CANCEL SUBMIT On click, user exits flow.

©060 000 O0OO6COO6 0 ©

BUTTON: Submit
On click, user continues flow.
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@ WOI'ldpaY Need Help?

WELCOME TO PARTNER REGISTRATION!
Please complete your registration by filling in the content below.

Must be at least 8 characters. Must be at least 8 characters.

[ Enter Partner ID ] [ Create User ID

Must be at least 8 characters.

[TaxID

Must be at least 8 characters.

Must be at least 8 characters.

[ Set New Password ] [ Confirm New Password

= worldpay

WELCOME TO PARTNER
REGISTRATION!

Please complete your
registration by filling in the
content below.

Must be at least 8 characters.

Vs

Enter Partner ID
(g

Vs

Create User ID

2.1 Partner Registration

Description

Annotations

COMPONENT: Navigation

On Mobile Navigation condenses to hamburger
icon. On click page slides to left and reveals
navigation content.
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@\Nor]dpay PARTNERS ~ MERCHANTS ~ DEVELOPERS ~ Documentation  Support 2 1.2 Partner Dashboard
= & A L

Home Payments Reporting Recipients Customers Transfers Logs Descri ption

0 Filter by App ¥ GET CERTIFIED

Annotations
CONTENT: Partner Dashboard

$0.00 $0.00

Residuals Next Transfer Total Merchants Total Volume Partner Dashboard page.
Ove rvi eW ‘ 04/01/14 ‘ to ‘ 05/01/14 ‘
Gross Volume by Merchant $0 USD total
Merchant Merchant Merchant Merchant Merchant Merchant Merchant

Merchants Onboarded Total Number 0 Total Merchant Leads 0 Total

04/13/14  04/14/14  04/15/14  04/16/14  04/17/14  04/18/14  Today 04/13/14  04/14/14  04/15/14  04/16/14  04/17/14  04/18/14  Today

About Terms of Service Privacy Policy Last Account Activity: a few seconds ago
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2.1.2 Partner Dashboard

Description

Annotations

COMPONENT: Navigation
@Wor]dpay PARTNERS ~ MERCHANTS ~ DEVELOPERS  Documentation  Support On Mobile Navigation condenses to hamburger
@WOI‘ldpa‘_ — icon. On click page slides to left and reveals

“"‘ navigation content.
Home Payments Reporting Recipients Customers Transfers Logs Fllter by App v

GET CERTIFIED

Residuals Next Transfer Total Merchants Total Volume

Overview 04/01/14 to 05/01/14 Residuals Next Transfer

Gross Volume by Merchant $0 USD total

Total Merchants Total Volume

Overview

04/01/14 to 05/01/14
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2.9.1 Partner Login

Description

Annotations

WELCOME BACK!
Login to your Partner Portal.

o INPUT FORM: Email
User inputs email address.

e INPUT FORM: Password
User inputs password.

é e BUTTON: Sign In To Your Account
On click, user confirms submission and
QPASSWORD

navigates to Partner Dashboard.

3 SIGN IN TO YOUR ACCOUNT

Set up your Partner Login?

Want to become a Partner?

Forgot your password? Privacy Policy ©Worldpay
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2.9.1 Partner Login

Description
Annotations
COMPONENT: Navigation
On Mobile Navigation condenses to hamburger

icon. On click page slides to left and reveals
navigation content.

WELCOME BACK! WELCOME BACK!
Login to your Partner Portal. Login to your Partner Portal.

[ EMAIL

[ PASSWORD

SIGN IN TO YOUR ACCOUNT

Set up your Partner Login?

PASSWORD

Set up your Partner Login?

Want to become a Partner?

Want to become a Partner? Forgot your password?
Privacy Policy
©Worldpay

Forgot your password? Privacy Policy ©Worldpay
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REVISION HISTORY

REVISION DATE: February 7, 2011 1:16 PM

This document is intended to provide developers and
designers with a detailed guide to the visual design
specifications of Swagg’s Android application.

Note that the actual content of the screens shown

here may change as the project evolves throughout

the design and development process. Please consult
the wireframes and task flows to determine the specific
content of these screens.
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Version
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Author

Description of Changes

1.1

R. Shawn Williams

General Formatting and added image library
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GLOBAL INTERACTIONS AND STANDARDS

Orientation, Screen Size and Distances

Orientation
SWAGG is generally designed as portrait only. Because the primary orientation of the hardware and
interface is portrait, SWAGG will use landscape layouts only when required by the content.

Screen Size
The SWAGG Ul must scale to fit on larger, and higher resolution screens.

Distances
The minimum distance to the Nav Bar is 10px. In general, the distance from any object (e.g. textual
content or buttons) to the sides of the screen is 8px.

For full bleed lists, textual content starts 8px from the left border

Buttons or icons on both sides of the list sit at the same distance

Container and Selectable Lists, as well as all other full bleed controls sit 8px from the
screen border.

This is true for Application and Flow Space (the Flow Space Frame is not counted).

The distance from either side for large primary and secondary Buttons (see Button

rules) is 8px.

Screen distances do not change in Landscape mode.

Application States

Provided the user did not log out of the SWAGG application upon exit, restore the user to where s/he
was in the application prior to leaving it. As the user moves through the SWAGG application, save the
user’s state to the finest level of detail possible for example:

Restoring the user to list or carousel mode, depending on which mode the user was in
upon navigating

away from the application

Restoring the user to a details view or screen presentation if that was the view the user
was in upon navigating away from the application

Maintaining the user’s data entry from one screen to the next as the user navigates
through application screens or if the user navigates away from the application

The application should be prepared to quit at any time. Therefore, save user data as soon as possible
and as often as reasonable within a given session. However, the user should not be allowed to come
back into a password protected mode; in this case, restore the user to the view s/he was on prior

to accessing password protected functionality.When appropriate, finish user-initiated tasks in the
background. When users initiate a task, they usually expect it to finish even if they switch away from
a given application. If the SWAGG application is in the middle of performing a user-initiated task that
does not require additional user interaction, the task must be completed in the background before
suspending the application.
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Gesture Description Global Conventions
A tap is defined as a down and an up action Often used to enable/disable full-screen views
Tap pair which occur within a maximum radius, and | of content. W hen sw iping to scroll, used to stop
within a certain amount of time scrolling.
A double tap is defined as two recognized tap
events which occur within a specific amount of | Can be used to zoom in to content in Web
Double Tap . . . . .
time and within a maximum radius between views.
the two taps.
. ) . Used infrequently to invoke secondar
A hold is defined as a constant down within the | . . d v y.
Hold . . . information or controls. Do not use to invoke
tap radius and of a minimum duration. . . o S
primary actions as it is not easily discoverable.
A drag is defined as a composite down, move
Dra motion (typically vertical, but could also be Used to scroll lists, pan, or move objects in the
& horizontal or diagonal) which exists over a carousel.
larger distance than the maximum tap radius.
A flick is a drag motion which embodies a
certain amount of speed at the end. To be a
flick, the ending motion must surpass a . .
. . . Used to move between views, scroll quickly
Flick minimum speed, where the speed is

determined by aggregating and averaging the
moves over a time period. Flicks define both a
speed and direction.

through lists, or scroll through paginated lists.

Pinch/Stretch
open or close

A pinch or stretch motion utilizes a thumb and
index finger expand/close, usually on the Map

screen, to zoom in or zoom out on a given area
or region.

Used to zoom in or out on the active im age or
view under the pointer.
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ACTION BAR

Component Example:

Al AT&T 2 12:34 PM

Card Details

Tappable Images

(55 x 50 px)
Image:
SWAGG TOP_ACTION_BAR
=Pt~
FLEXIBLE GIFT CARD
From: Joe Kennedy
Balance: $50.00 Lorms and
_ onditions
As of 5 mins ago
Present to Cashier Present Online
Funds do not expire. For more information: 1-877-767-9244/SWAGG.com
EfUG2 o WOf 6XbILS" LOL LOLE ILOLWSHIOL: 1-8A)-1eN-3SY NS MY EE com
- Image: Spx
ACTION_BAR_BODY
S5px 4px S5px
Image:

VERTICAL_BORDER
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ACTION SHEET

Component Example:

-1ll AT&T 3G

' OK '

Cancel

Ay
Remove Store

Lorem ipsum dolor sit amet, consectetuer adipiscing
elit, sed diam nonummy nibh euismod tincidunt ut
laoreet dolore magna aliquam erat volutpat. Ut wisi
enim ad minim veniam, quis nostrud exerci tation
ullamcorper suscipit lobortis nisl ut aliquip ex ea com-
modo consequat. Duis autem vel eum iriure dolor in
hendrerit in vulputate velit esse molestie consequat,
vel illum dolore.

View Reciept

Cancel
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ALERT

Component Example:

-1ll AT&T 3G

No Data Connection
Changes to Saved Offers could
not be recorded. Would you
likey to retry?

Retry Cancel

SWAGGS" Mobile App | IPHONE Visual Design Styleguide | February 7, 2011 1:16 PM | private & confidential

Lorem ipsum dolor sit amet, consectetuer
adipiscing elit, sed diam nonummy nibh
euismod tincidunt ut laoreet dolore magna
aliquam erat volutpat. Ut wisi enim ad minim
veniam, quis nostrud exerci tation ullamcor-
per suscipit lobortis nisl ut aliquip ex ea
commodo consequat. Duis autem vel eum
iriure dolor in hendrerit in vulputate velit esse
molestie consequat, vel illum.

Standard iPhone Component

Standard iPhone Component



ALERT

Component Example:

-1ll AT&T 3G

No Data Connection
Changes to Saved Offers could
not be recorded. Would you
likey to retry?

Retry Cancel

SWAGGS" Mobile App | IPHONE Visual Design Styleguide | February 7, 2011 1:16 PM | private & confidential

. Standard iPhone Component

Standard iPhone Component

1



BUTTONS

Color:

Component Example: COMPONENT_COLOR_1

.all AT&T 3G &

L Select an Amount

37px

text: LARGE_BOLD
color: TEXT_ALT 20px
Font-Shadow: BUTTON_TXT_SHADOW
Shadow Offset: 0,-1

Color:
PRIMARY_BKG
Please select an amount:
$10 $25 $50 $100 Other... 37px

“ Button

text: LARGE_BOLD
color: FORM_LABEL 20px
Font-Shadow: BUTTON_TXT_SHADOW
Shadow Offset: 0,1
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280px

Remove Store

Pressed State:

Font: LARGE_BOLD

Font color: TEXT_ALT
Font-shadow: FORM_LABEL
Shadow Offset: 0,-1

Pressed State:

Font: COMPONENT_COLOR_1

Font color: FORM_LABEL

Font-shadow: BUTTON_TXT_

SHADOW
Shadow Offset: 0,1

Disabled State: 20px
Font: LARGE_BOLD

Font color: TEXT_ALT

Font-shadow: FORM_LABEL

Shadow Offset: 0,-1

280px

Disabled State: 20px
Font: COMPONENT_COLOR_1

Font color: FORM_LABEL

Font-shadow: BUTTON_TXT_

SHADOW

Shadow Offset: 0,1

12



BUTTONS

. Color:
Component Example: COMPONENT_COLOR _1
280px
_all AT&T 3G -
L Select an Amount
37px

E:%T:)rLlégssl_Eng-gL 20pXx Pressed State: Disabled State: 20px
Font-Shadow: BUTTON_TXT_SHADOW  Font: SWAGG_LIGHT Font: COMPONENT_COLOR_1
Shadow Offset: 0,1 Font color: FORM_LABEL Font color: FORM_LABEL

Font-shadow: BUTTON_TXT Font-shadow: BUTTON_TXT_

SHADOW - SHADOW

Shadow Offset: 0,1

Shadow Offset: 0,1

Color:
PRIMARY_BKG
170px
Please select an amount:
$10 $25 $50 $100 Other... 30pXx

text: MEDIUM_BOLD 75px 75px

color: FORM_LABEL

Pressed State: Disabled State:
Button Color: COMPONENT_COLOR_1  Color: COMPONENT_COLOR_1
Font color: TEXT_ALT Font color: TEXT_ALT_DIM

SWAGGS" Mobile App | IPHONE Visual Design Styleguide | February 7, 2011 1:16 PM | private & confidential 13



BUTTONS

Color:
Component Example: BKG_2
Opacity: 75%
280px
.all AT&T 3G i
E Select an Amount
50px
20px 20px
Color:
COMPONENT_RED
280px

Please select an amount:

$10 $25 = $50 = $100 Other... 37px Remove Store

text: LARGE_BOLD 20px Pressed State: Disabled State: 20px

color: FORM_LABEL Color: COMPONENT_COLOR_1  Color: COMPONENT_COLOR_1
Font color: TEXT ALT Font color: TEXT_ALT_DIM

“ Button

SWAGGS" Mobile App | IPHONE Visual Design Styleguide | February 7, 2011 1:16 PM | private & confidential



CARDS DETAILS

Card Details Screens

Card Detail Screens are defined as those screens that provide a detailed, realistic view of a gift, reward or loyalty card in the SWAGG application. Cards can have portrait and landscaped
views, depending on where they are presented in the application. The portrait view of the Card Detail screen as presented here is commonly used to provide a “realistic” detail-view of
a gift or reward card throughout the SWAGG application. Landscaped views are often shown in Presentation Mode.

Common Elements or Components on Card Detail Screens in Portrait View:

- Merchant logo or icon

- Text for Merchant name and card type

- Details on balance information

- Depending on the user’s location within the application, buttons with calls to action for using the card (see Detailed Wireframes)

- Depending on the user’s location within the application, may include Refresh and Remove functionality (see Detailed Wireframes)

General Screen-type Rules for Card Detail Screens in Portrait View:

- Card Detail screens in portrait view (including carousel) should always have a reflection, including SWAGG or placeholder cards
- Tapping anywhere outside of the card back image or action bar closes the detail view

SWAGGS" Mobile App | IPHONE Visual Design Styleguide | February 7, 2011 1:16 PM | private & confidential
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CARDS DETAILS

Component Example:

All AT&T 2= 12:34 PM

Card Details

SWAGG

FLEXIBLE GIFT CARD

From: Joe Kennedy
Balance: $50.00 Terms and

_ Conditions
As of 5 mins ago

Wb~

Present to Cashier Present Online

Funds do not expire. For more information: 1-877-767-9244/SWAGG.com

ENUG2 GO UOF 6xbike” EOL LIOLS IUOMNSIIO: 1-BA1-1eL-35¢2MYCC cow

2

afrash Message

rF —

'HC

“ Button
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65px

7pX
40px

11px

. text: LARGE

82px

Merchant Name

FLEXIBLE GIFT CARD

.
®e
.
0
0
.
.
.
.
.
.
.
.
.
.
.
.
.
.
.
.
.
.
.
.
®e
.

text: SMALL
opacity: 75%
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CARDS DETAILS

Component Example:

il AT&T 2 12:34 PM
- text: LARGE
. From: <Sender Informations ™ """
Card Detalls Balance: $00.00 ........................................ text: LARGE_BOLD
Time Stamp>  “=oeeeeeeil
.......................... teXt: MEDIUM
11px " opacity: 75%
JEl SWAGG
FLEXIBLE GIFT CARD
From: Joe Kennedy
. Terms and
Balancg. $50.00 e
As of 5 mins ago
Present to Cashier Present Online
Funds do not expire. For more information: 1-877-767-9244/SWAGG.com
ENUGE g0 UOF SXbIL6" Ok WOLS IUIOLWSHOU: 1-81\-1e1-854ha MV CC-cow
¢ 8
Rafrash Message
— : 84px
Terms and
Conditions

22px

“ Button

“ Image:
TERMS_LINK
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CARDS DETAILS

Component Example:

All AT&T 2= 12:34 PM

N e text: MEDIUM—BOLD
Card Details " color: TEXT_ALT

SWAGG Present to Cashier Present Online
Wb~
FLEXIBLE GIFT CARD 20px
Ny |
From: Joe Kennedy ) ; Tpx 8.5px Tpx
. lerms ana
Balance: $50.00 s 2
As of 5 mins ago
Present to Cashier Present Online
Funds do not expire. For more information: 1-877-767-9244/SWAGG.com
ENUG2 qO Vof 6Xbile” LOL WOoLe !Ul°%§I!°U: 1-8A\-\eX-a5¥heMVCe e cow
C B
Rafrash Message
. text: EXTRA_SMALL
....... color: TEXT_ALT
..'. Button Funds do not expire. For more information: 1-877-767-9244/SWAGG.com
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CAROUSEL

Carousel View

Carousel screens allow the user to “flip” through all cards s/he has acquired or added to the SWAGG application. Filters allow the user to view cards by a specific type, or
to see all of the cards s/he has acquired.

Common Elements or Components on Carousels: Filters by card type (All, Gift or Rewards)- A button allowing the user to buy additional gift cards
- Heading and introductory information

- A “Flip” icon that displays the detail view for the card

- A card view with a reflection

- An envelope icon when there is a text message with the card

- Balance information

- An indicator of the number of cards the user has and where s/he is in terms of card views

General Screen-type Rules for Carousel View
Cards in Carousel view should always have a reflection, including SWAGG or placeholder cards.
Carousel Versus List ViewsRetain the user’s selection or preference for Carousel versus the List view, both within a given session and when the user is between sessions.

Depending on what the user has chosen, the application should maintain state for carousel vs. list view. Additionally, retain user the user’s preference for carousel vs. the
list view when restoring the application from a suspended or logged-off state.

SWAGGS" Mobile App | IPHONE Visual Design Styleguide | February 7, 2011 1:16 PM | private & confidential
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CAROUSEL 2

Component Example:

il ATET 2 12:34 PM SWAGG®" GIFT .

= T text: LARGE_BOLD
+ Cards . " color: TEXT_LIST

Gift

SWAGG™ GIFT e oo

....................... text: LARGE_BOLD
color: TEXT_LIST

SWAGG*®™ GIFT

text: FROM
color: TEXT_LIST
opacity: 50%

10px 10px

$15.00 a\
As of 1 min ago g

= N & <&

Cards Stores Offers Send Ciift

: Image:
": CARD_FLIP

. Button
Max card art size: 265 x 170 px
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CAROUSEL 3

Component Example:

-l AT&T = 12:34 PM

. Stores

ACE Hardware

| Carousel

2 Cards
15 Saved Offers

<%

Stores Send Gift

“ Button
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10px — 95px

25px

A

10px

— 60pXx

Is this image still being used?

. Merchant Icon:
MEDIUM_75x75_LIGHT

~ text: LARGE_BOLD

" color: TEXT_LIST_ALT




CAROUSEL ACTIONS

Component Example:

Al AT&T = 12:34 PM

-+ Cards
Gift

American Apparel

American Apparel’

£ RN
" $15.00 a\ \
As of 1 min ago g e

g

Stores Offers Send Gift More

“ Button
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$15.00

As of 1 min ago

| 9 $15.00 &

As of 1 min ago 6o

2 Cards
15 Saved Offers @_
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BOPIS Phase 1

User Experience

May 4, 2010

Author: R. Shawn Williams, UX Information Architect
Email: shawn_williams@homedepot.com



(4

%

xa BOPIS Phase 1

b/

Near-by Store Functionality Wireframe For Authenticated, Localized User

q’ CALL 1 (800) HOME-DEPOT SERVICES ¥ HELP ~ PARTNER SITES ~
2
.,
AN More saving. More doing. Welcome Frank, your local store is Newnan, GA (SignOut) LOCALAD MY HOMEDEPOT.COM ¥
1. STORE NAME/NUMBER-
[ o c B e T He T AR 2.sToRrE DETAIL- User click here will trigger list showing further store
Q [ FREE SHIPPING information such as hours, store services, store events, and driving
e A directions. User can also hide the information when finished.
6 3.sTORE DISTANCE-Distance away from current localized store.
1. 0 Mi away i .
@ Hide 4.sTORE SELECTOR- Store selector gives user the option to choose 1 out of
El ore Address ) B
Store Phone Number 4 other displayed stores near the current localized store.
Hours and Directions
(2] “Current store should stand out visually from the 4 nearby stores displayed.
"S"t:y;ageta” “*User input overrides auto-localization

5.sToRE DETAIL- User click here will trigger automated list showing further
store information such as hours, store services, store events, and
driving directions.

(5] oomiaway 6.maP-Mapquest map visual representing the distance of the stores from
Store Detail . . . .
each other. Icons will be numerically based to be consistent with the
6 ] numerical order of the store list. Map heigh will expand and contract

with the trigger of the show/hide functionality of the Store Detail.
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xa BOPIS Phase 1

b/

Near-by Store Functionality Wireframe For Unauthenticated, Localized User

< CALL 1(800) HOME-DEPOT SERVICES ¥ HELP v PARTNER SITES ~

S

\,
N,
A \‘ More saving. More doing: Welcome, your local store is Newnan, GA (Sign In or Register) LOCALAD MY HOMEDEPOT.COM ¥

[8249.00* FOR FREE SHIPPING
0.0 Mi away

Store Detail
a 1. 0.0 Mi away

Hide
ore Address
El Store Phone Number
Hours and Directions
BO.D Mi away
Store Detail

0.0 Mi away

El 0.0 Mi away
Store Detail

5

1. STORE NAME/NUMBER-

2.sToRE DETAIL- User click here will trigger list showing further store
information such as hours, store services, store events, and driving
directions. User can also hide the information when finished.

3.sToRE DISTANCE-Distance away from current localized store.

4.STORE SELECTOR- Store selector gives user the option to choose 1 out of
4 other displayed stores near the current localized store.

*Current store should stand out visually from the 4 nearby stores displayed.
“*User input overrides auto-localization

5.s1oRE DETAIL- User click here will send user to find another store
functionality in homedepot.com

6.mar-Mapquest map visual representing the distance of the stores from
each other. Icons will be numerically based to be consistent with the
numerical order of the store list. Map heigh will expand and contract
with the trigger of the show/hide functionality of the Store Detail.
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BOPIS Phase 1

Near-by Store Functionality Wireframe For Unauthenticated, Unlocalized User

) CALL 1 (800) HOME-DEPOT SERVICES ¥ HELP v PARTNER SITES ~
2
N\ %
AN More saving. More doing. Welcome, Sign In or Ren LOCALAD MY HOMEDEPOT.COM ¥

[ SEARCH E l SAVINGS ~ ‘ FOR PROS I HOW-TO } [ ™ MY CART Oitems ~ J

ADD $249.00* FOR FREE SHIPPING

1. sTORE LocATOR-Store locator will send user to Find Your Local Store
functionality embedded in homedepot.com.

“Displayed image does not reflect the correct unlocalized, unauthenticated state
of the global header.
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2 BOPIS Wireframe

b/

Inventory Functionality for PIP For Localized, Authenticated Users Wireframe

S

N\
A \‘ More saving. More doing:

SHOP ALL DEPARTMENTS [ SEARCH

Welcome, Frank. Newnan, GA is your LOCAL STORE

i’ CALL 1(800) HOME-DEPOT SERVICES v

HELP ~ PARTNER SITES ~

LOCALAD MY HOMEDEPOT.COM v

B [ SAVINGS ~ FOR PROS HOW-TO | | ™ MY CART Oitems ~

Home / Outdoors / Lawn Mowers & Riding Mowers
£ Email age 2 Print |

Yard Machines 21 In., 158 CC 2-in-1 Push Mower
Model # 11A-414R229  Inlemet/Catalog # 100660308
Store SKU # 883771

$2788.00/EA-Each
$2499.00/EA-Each

=3B Ships FREE with $249 Order
Online Special Valid: 3/11/2010 - 06/09/2010

This item cannot be shipped to the following state(s): HI,AK

Average Customer Rating

ADD $240.00* FOR FREE SHPPING

$2499.00 g2782.00

Quantity: 1

+ ADD TO CART

+ Add to My List

12 AVAILABLE IN YOUR
LOCAL STORE

DISCLAIMER

CHECK PRODUCT AVAILABILITY
AT OTHER STORES

*kkdh 430utof5~

Write a review for a chance to win a $1000 Gift Card

Read Reviews »  Write a Review > ¢
QL View Larger Coordinating Items (

4 items match the item or

L Y

View All Coordinating kem EI

Description Specifications Shipping

A powerful Twin Cylinder engine and True Hydrostatic transmission makes this a must have tractq
twin-cylinder premium Briggs and Stratton engine delivers reliability and superior cutting perform
transmission with variable speeds, requires less maintenance and provides better performance th|
tractor. A 15 in. high back seat with slide adjustment allows you to easily move your seat to a con|

* Wide step-through designed frame for ease and comfort
* 14 gauge welded steel frame built for long life

* Tight 16 inch turning radius leaves less grass uncut

* FREE Blades for Life

ODUCT AVAILABILITY: 12 In Stock

0.0 Mi away

Store Detail

PRODUCT AVAILABILITY: Out of Stock

.0 Mi away
[=] Hide
Store Address
Store Phone Number
Hours and Directions

PRODUCT AVAILABILITY: Limited
Quantities Available

0.0 Mi away w

Store Det:

PRODUCT AVAILABILITY: Limited
Quantities Available

0 Mi away
Store Detail

PRODUCT AVAILABILITY: Limited
Quantities Available

0.0 Mi away
Store Detail

TS

1. INvENTORY MESSAGE-Display will automatically display the inventory levels
for the user-selected or auto-localized store. Display will display one of
three messages: Out of stock, Calculated Inventory Number, or Limited
Quantities Available.

2.INVENTORY MESSAGE FOR OTHER LOCAL STORES- User click here will trigger
list displaying 5 local stores with the PRIMARY VISUAL BEING THE
INVENTORY LEVEL. Secondary visual should be store name and
number.

3.STORE NAME/NUMBER-
4.sToRE DISTANCE-Distance away from current localized store.

5.sTORE SELECTOR- Store selector gives user the option to choose 1 out of
4 other displayed stores near the current localized store.

“Current store should stand out visually from the 4 nearby stores displayed.
“*User input overrides auto-localization

6.s1oRrE DETAIL- User click here will trigger automated list showing further
store information such as hours, store services, store events, and
driving directions. User can also hide the information when finished.

7.map-Mapquest map visual representing the distance of the stores from
each other. Icons will be numerically based to be consistent with the
numerical order of the store list. Map heigh will expand and contract
with the trigger of the show/hide functionality of the Store Detail.
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Scan your bill & make a payment

Bills you've recently paid will show up
here. Find bills to pay

Businesses

A B T B

Apple Bojangles Tomb of Tu.,, Bombas

D B N I

DEN'S... Bean Vega... Netflix | Love Juic...

Q & ®

Pay

8:337

4 Search

Scan bill 1 Split bill

Scan a bill you'd like Split a bill with
to pay a group

| €~ Billers X Search name, location




Search for your billers

8:337

4 Search

Scan bill Split bill

Scan a bill you'd like Split a bill with
to pay a qroup

Search for a biller

Search by biller name, location, or account number.

| & Billers X Duke Energy

@ Duke Energy

8:337

4 Search

Scan bill : Split bill

Scan a bill you'd like Split a bill with
{0 pay a group

Search for a biller

Search by biller name, location, or account number.

" € Billers X Duke Energy

&
Duke Energy

Not your biller?

| can't find my Dbiller

Add Your Biller




Manage your bills

Total balance due

$1,035.50

Pay All Bills

G
Se?, ATET
\J
\\-ﬁ Mobile Phone

" Comcast
COMCAST
Internet

45 Duke Energy

Utility

Fo Farmers Insurance

insurance

Nissan Motors
Auto Payment




Split your Internet bill with a group

< w Apartment Internet
Anthony, Josh

Total Comcast bill

s125.00

Apartment Internet

Split between 2 people

Q o Anthony Mackie

Q Joss Whedon |
You created "Apartment Internet” with
Josh Wedon

s125.00

Request Requested for a split bill

— $62.50 left

(VO 10f 2 paid « 2:13 AM

Cancel




Stay on top of your
bill spending

8:337

4 Search

<
February bill spending

$3,000 sseo

You're projected to spend S50 more
on your AT&T bill from last month

5 accounts «

$2000
$1000
$500

Feb 1-6 7-13 14-20 21-27

$450 spent this week on bills

Based on January, you have $350
of bills left to pay

The Nest Learning Thermostat can help
you reduce your monthly bill

Learn More

e Saving energy is a beautiful thing.

T—

Businesses |

z Eahritary 20121 N\




Pay multiple bills in one transaction

8:33 7 - 8:33 7

4 Search 4 Search

<

Total balance due

$454.50

3 Billers

45 Duke Energy

Account Number: 5678833998

Pay On

Payment Amount

o=
S, ATE&T

\g Account Number: 123123412

Pay On

Payment Amount

Z N Nlissan Motors
N

Total Balance Due: $454.50
= Visa- 5454

| agree to the Terms and Conditions

Pay All Bills

%5 Duke Energy

Account Number: 5678833998

Pay On

Payment Amount
<=
o, AT&T
\J
~—==Account Number: 123123412

Pay On

Payment Amount

Z N Nlssan Motors
Account Number: 6577678890

Pay On

Payment Amount

Total Balance Due: $454.50

M Visa+ 5454 D

| agree to the Terms and Conditions

Pay All Bills




R. SHAWN WILLIAMS | User Experience Portfolio Page 2 of 2

Thank You For Your Time

shawn@consultwill.com
www.consultwill.com
314-607-1432




